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1. ĀÚèÅèóâÅõÕ 

 1.1 ĀÚèÅõÕÿÂöćãèÂòÛßåÖõÂääâÂóäÿÜõÕäòÛëøćî 

 Klapper J.T. (1960: 19 · 25 î­óÈĂÚ éõèòË ÉòÚØÚóëùáóáäÔ°, 2554) ÂäñÛèÚÂóäÂóäÿæøîÂäòÛ
Ã¬óèëóäìäøîÿÜõÕäòÛÃ¬óèëóäÿÜäöãÛÿëâøîÚÿÅäøćîÈÂäîÈÃ¬óèëóäĂÚÂóääòÛäú­ÃîÈâÚùêã° Ì÷ćÈÜäñÂîÛăÜ
Õ­èãÂóäÂæòćÚÂäîÈ ƚ ÃòĈÚæČóÕòÛÕòÈÖ¬îăÜÚöĈ 

  1) ÂóäÿæøîÂÿÜõÕäòÛ (Selective Expose) ÿÜĆÚÃòĈÚĀäÂĂÚÂóäÿæøîÂË¬îÈØóÈÂóäëøćîëóä
ÛùÅÅæÉñÿæøîÂÿÜõÕäòÛëøćîĀæñÃ¬óèëóäÉóÂĀìæ¬ÈëóäØöćâöîãú¬Õ­èãÂòÚìæóãĀìæ¬È ÿË¬Ú ÂóäÿæøîÂÌøĈî
ìÚòÈëøîßõâß°ÊÛòÛĂÕÊÛòÛìÚ÷ćÈ ÿæøîÂÿÜõÕë×óÚöèõØãùÂäñÉóãÿëöãÈë×óÚöĂÕë×óÚöìÚ÷ćÈÖóâÅèóâëÚĂÉ
ĀæñÅèóâÖ­îÈÂóäÃîÈÖÚ îöÂØòĈÈØòÂêñĀæñÅèóâËČóÚóÎĂÚÂóääòÛäú­Ã¬óèëóäÃîÈÅÚÖ¬óÈÂòÚ ÛóÈÅÚ
×ÚòÕØöćÉñàòÈâóÂÂè¬óî¬óÚÂĆËîÛàòÈèõØãù ÕúāØäØòéÚ°âóÂÂè¬óî¬óÚìÚòÈëøî ÿÜĆÚÖ­Ú 
  2) ÂóäÿæøîÂĂì­ÅèóâëÚĂÉ (Selective Attention) Ýú­ÿÜõÕäòÛÃ¬óèëóäâöĀÚèāÚ­âØöćÉñ
ÿæøîÂëÚĂÉÃ¬óèÉóÂĀìæ¬ÈĂÕĀìæ¬ÈìÚ÷ćÈ āÕãâòÂÿæøîÂÖóâÅèóâÅõÕÿìĆÚ ÅèóâëÚĂÉÃîÈÖÚ ÿßøćî
ëÚòÛëÚùÚØòéÚÅÖõØöćâöîãú¬ĀæñìæöÂÿæöćãÈëõćÈØöćăâ¬ëîÕÅæ­îÈÂòÛÅèóâäú­ ÅèóâÿÃ­óĂÉìäøîØòéÚÅÖõÿÕõâØöćâöîãú¬
Āæ­è ÿßøćîăâ¬Ăì­ÿÂõÕáóèñØóÈÉõÖĂÉØöćăâ¬ëâÕùæìäøîâöÅèóâăâ¬ëÛóãĂÉ ØöćÿäöãÂè¬ó Åèóâăâ¬ëîÕÅæ­îÈ
ØóÈÕ­óÚÅèóâÿÃ­óĂÉ (Cognitive Dissonance) 

 3) ÂóäÿæøîÂäòÛäú­ĀæñÖöÅèóâìâóã (Selective Perception and Interpretation) ÿâøćî
ÛùÅÅæÿÜõÕäòÛÃ­îâúæÃ¬óèëóäĀæ­è ÂĆĂË¬è¬óÉñäòÛäú­Ã¬óèëóäØòĈÈìâÕÖóâÿÉÖÚóäâÔ°ÃîÈÝú­ë¬ÈëóäÿëâîăÜ 
ÿßäóñÅÚâòÂÿæøîÂäòÛäú­ĀæñÖöÅèóâìâóãëóäĀÖÂÖ¬óÈÂòÚăÜÖóâÅèóâëÚĂÉ ØòéÚÅÖõ ÜäñëÛÂóäÔ° 
ÅèóâÿËøćî ÅèóâÖ­îÈÂóä ÅèóâÅóÕìèòÈ ĀäÈÉúÈĂÉ ëáóßØóÈä¬óÈÂóã ìäøîëáóèñØóÈîóäâÔ°ĀæñÉõÖĂÉ
ÊñÚòĈÚĀÖ¬æñÅÚîóÉÖöÅèóâÿÊóßñÃ¬óèëóäØöćëîÕÅæ­îÈÂòÛæòÂêÔñë¬èÚÛùÅÅæÕòÈÂæ¬óè ÚîÂÉóÂÉñØČó
Ăì­Ã¬óèëóäÛóÈë¬èÚ×úÂÖòÕØõĈÈăÜãòÈâöÂóäÛõÕÿÛøîÚÃ¬óèëóä Ăì­âöØõéØóÈÿÜĆÚØöćÚ¬óßîĂÉÃîÈĀÖ¬æñÛùÅÅæ
Õ­èã 

 4) ÂóäÿæøîÂÉÕÉČó (Selective Retention) ÛùÅÅæÉñÿæøîÂÉÕÉČóÃ¬óèëóäĂÚë¬èÚØöćÖäÈ
ÂòÛÅèóâëÚĂÉ ÅèóâÖ­îÈÂóä ØòéÚÅÖõ ðæð ÃîÈÖÚÿîÈ ĀæñâòÂÉñæøâìäøîăâ¬ÚČóăÜ×¬óãØîÕÖ¬îĂÚë¬èÚ
ØöćÖÚÿîÈăâ¬ëÚĂÉăâ¬ÿìĆÚÕ­èãìäøîÿäøćîÈØöćÃòÕĀã­ÈÅ­óÚÂòÛÅèóâÅõÕÃîÈÖÚ Ã¬óèëóäØöćÖÚÿîÈÿæøîÂÉÕÉČóăè­
ÚòĈÚâòÂâöÿÚøĈîìóØöćÉñË¬èãë¬ÈÿëäõâëÚòÛëÚùÚÅèóâäú­ë÷ÂÚ÷ÂÅõÕ ØòéÚÅÖõÅ¬óÚõãâìäøîÅèóâÿËøćîÃîÈĀÖ¬æñ
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ÅÚØöćâöîãú¬ÿÕõâĂì­âöÅèóââòćÈÅÈËòÕÿÉÚãõćÈÃ÷ĈÚĀæñÿÜæöćãÚĀÜæÈãóÂÃ÷ĈÚ ÿßøćîÚČóăÜĂË­ÿÜĆÚÜäñāãËÚ°ĂÚ
āîÂóëÖ¬îăÜ ë¬èÚìÚ÷ćÈîóÉÚČóăÜĂË­ÿâøćîÿÂõÕÅèóâäú­ë÷ÂÃòÕĀã­ÈĀæñâöëõćÈØöćØČóĂì­ăâ¬ëÛóãĂÉÃ÷ĈÚ 

ëùßõâßääÔ ÿâĆÈÃóè (2554) ăÕ­Âæ¬óèè¬ó ÂóäÿÜõÕäòÛëøćîâèæËÚÚòĈÚ ìâóã×÷È ÅèóâÛ¬îãÅäòĈÈĂÚ
ÂóäÿÜõÕäòÛäñãñÿèæó Ë¬èÈÿèæó äèâăÜ×÷ÈÉČóÚèÚëøćîâèæËÚØöćĂË­ĂÚÂóäÿÜõÕÃ¬óèëóäÕ­èã 

Alkin (1973 î­óÈĂÚ Øöâ ÖõĈÈëâËòãéõæÜ°, 2553: 21) ăÕ­Âæ¬óèăè­è¬ó ́ÛùÅÅæØöćÿÜõÕäòÛÃ¬óèëóäâóÂÉñ
âöìúÖóØöćÂè­óÈăÂæ âöÅèóâäú­ÅèóâÿÃ­óĂÉĂÚëáóßĀèÕæ­îâĀæñÿÜĆÚÅÚØöćØòÚëâòã ØòÚÖ¬îÿìÖùÂóäÔ°Âè¬ó
ÛùÅÅæØöćäòÛÃ¬óèëóäÚ­îãµ 

ÕòÈÚòĈÚÉ÷ÈëäùÜăÕ­è¬ó ßåÖõÂääâÂóäÿÜõÕäòÛëøćîÚòĈÚ Āæ­èĀÖ¬ØöćÛùÅÅæÉñĀëèÈìóÅèóâäú­ÿßøćîĂì­ăÕ­
ÖóâÅèóâÖ­îÈÂóäÃîÈÖÚÿîÈ ìäøîĀëèÈìóëõćÈØöćÖÚÿîÈëÚĂÉĀæñîãóÂäú­ÖóâÿèæóÚòĈÚ ą ÿßäóñÂóä
ÿÜõÕäòÛÃ¬óèëóäÖóâÿèæóØöćÖÚÿîÈëÚĂÉÚòĈÚÉñØČóĂì­ÖÚÿîÈäú­ë÷ÂÝ¬îÚÅæóã ëóâóä×ÉÕÉČóÂòÛëøćîØöćÚČóâó
ÿëÚîăÕ­ÿÜĆÚîã¬óÈÕö 

1.2 ĀÚèÅõÕÿÂöćãèÂòÛëøćîĂìâ¬ 

McQuail (2000 î­óÈĂÚ ë×óßä ëõÈìñ, 2556) ăÕ­ÿëÚîĀÚèÅõÕÿÂöćãèÂòÛëøćîĂìâ¬è¬ó ÿÜĆÚëøćîØöćâö
ÅèóâìæóÂìæóãĀæñâöÂóäÿÜæöćãÚĀÜæÈîãú¬ÖæîÕÿèæóÌ÷ćÈëøćîĂìâ¬âöË¬îÈØóÈÂóäëøćîëóäØöćÅæ­óãÅæ÷ÈÂòÚ 
ĀÖ¬ÉñĀÖÂÖ¬óÈÂòÚăÜÖóâÜäñÿáØÂóäĂË­ÈóÚ ÿÚøĈîìó ĀæñÛäõÛØ ÕòÈÚòĈÚæòÂêÔñëČóÅòÎÃîÈëøćîĂìâ¬Øöć
ëČóÅòÎâöîãú¬ 4 ÜäñÂóä Åøî 

 1) ëøćîÿßøćîÂóäëøćîëóääñìè¬óÈÛùÅÅæ (Interpersonal Communication Media) ăÕ­ĀÂ¬ 
āØäéòßØ° (Ì÷ćÈâöæòÂêÔñÃîÈÅèóâëóâóä×ĂÚÂóäÿÅæøćîÚã­óãâóÂÃ÷ĈÚ) Āæñîöÿâæ (ĂÚäñãñĀäÂ ÿÜĆÚÂóä
ĂË­ÿßøćîÂóäØČóÈóÚ ĀÖ¬ÜòÉÉùÛòÚÿÜĆÚÂóäĂË­ĂÚÿäøćîÈë¬èÚÖòèâóÂÃ÷ĈÚ) āÕãØòćèăÜâòÂâöÿÚøĈîìóÿÜĆÚë¬èÚÖòè 
ÅèóâëòâßòÚÙ°ØöćÿÂõÕÃ÷ĈÚÉóÂÂóäëøćîëóäîóÉëČóÅòÎâóÂÂè¬óÃ­îâúæØöćë¬È×÷ÈÂòÚ 

 2) ëøćîÜÐõëòâßòÚÙ°ÿßøćîÅèóâÿßæõÕÿßæõÚ (Interactive Play Media) ăÕ­ĀÂ¬ ÅîâßõèÿÖîä° 
ĀæñèöÕöāîÿÂâ äèâØòĈÈîùÜÂäÔ° Virtual Reality ìóÂÿÜäöãÛÂòÛëøćîÿÂ¬ó Āâ­è¬óÉñâöÂóäëøćîëóäØöćĂË­
ÿØÅāÚāæãöÅæ­óãÅæ÷ÈÂòÚĀæñîóÉ×øîè¬óÿÜĆÚ ́ØóÈÿæøîÂĂÚÂóäĂË­ÈóÚµ ÃîÈÂóäĂË­ëøćîÛóÈîã¬óÈ Ã­î
ĀÖÂÖ¬óÈØöćëČóÅòÎÂĆÅøî Åèóâëóâóä×ĂÚÂóäāÖ­ÖîÛ (Interactivity) Āæñ ẤäñÛèÚÂóäµ ĂÚÂóäĂË­
ÜäñāãËÚ° 
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 3) ëøćîÿßøćîÂóäÅ­ÚìóÃ­îâúæ (Information Search Media) ÿÜĆÚÜäñÿáØØöćâöëøćîìæóã
ËÚõÕĀÖ¬îõÚÿØîä°ÿÚĆÖĀæñÿèõæÕ°ăèÕ°ÿèĆÛÿÜĆÚÖòèîã¬óÈØöćÿÕ¬ÚØöćëùÕ āÕãÉòÕÿÜĆÚÿëâøîÚì­îÈëâùÕ Āæñ
Āìæ¬ÈÃ­îâúæØöćăâ¬âöÃ­îÉČóÂòÕĂÚÿäøćîÈÃîÈÃÚóÕÅèóâÿÜĆÚÜòÉÉùÛòÚĀæñÂóäÿÃ­ó×÷È îã¬óÈăäÂĆÖóâ Åèóâ
ìæóÂìæóãÃîÈÿÚøĈîìó ĀæñĀäÈÉúÈĂÉĂÚÂóäĂË­ ĀëÕÈĂì­ÿìĆÚ×÷ÈæòÂêÔñØöćÿÜĆÚÜäñāãËÚ° Øöć
ÚîÂÿìÚøîăÜÉóÂÝæÃîÈÂóäßòÓÚóÂóäØóÈÿØÅāÚāæãö 

 4) ëøćîÿßøćîÂóäâöë¬èÚä¬èâ (Collective Participatory Media) ëøćîĂÚÂæù¬âÚöĈ
ÜäñÂîÛÕ­èãÂóäĂË­îõÚÿØîä°ÿÚĆÖĂÚÂóäĀÛ¬ÈÜòÚ ĀæñĀæÂÿÜæöćãÚÃ­îâúæÃ¬óèëóä ÅèóâÅõÕ ÜäñëÛÂóäÔ° 
Āæñëä­óÈÅèóâëòâßòÚÙ° ÉóÂÂóäëøćîëóäÝ¬óÚÅîâßõèÿÖîä° ÚîÂÉóÂîõÚÿØîä°ÿÚĆÖĀæ­èÂóäÜäñËùâÝ¬óÚ
ØóÈèöÕöāîĀæñāØäéòßØ°ÂĆÿÂöćãèÃ­îÈÂòÛëøćîÜäñÿáØÚöĈÕ­èãÿË¬ÚÂòÚ Āâ­è¬óÉñÿÜĆÚëøćîØöćÉČóÂòÕĂÚÃîÛÿÃÖÃîÈ
ÂóäĂË­ÿßøćîÉùÕÜäñëÈÅ°ÿäøćîÈÈóÚ 

æòÂêÔñÃîÈëøćîĂìâ¬ (ÂóÎÉÚó ĀÂ­èÿØß ĀæñÚõÅâ ËòãÃùÚßæ, 2555) Âæ¬óè×÷ÈÅùÔæòÂêÔñÃîÈëøćî
Ăìâ¬ăè­ÕòÈÚöĈ 

1. ëøćîĂìâ¬ÿÜĆÚÂóäëøćîëóäëîÈØóÈ (Two-way Communication) 
2. ëøćîĂìâ¬È¬óãÖ¬îÂóäÿÃ­ó×÷ÈĀæñÂóäĀßä¬ÂäñÉóãëóäëÚÿØé (Ease of Access to and 

Dissemination) ÿË¬Ú ÂóääèâÖòèÃîÈÝú­äòÛëóäĂÚÂóäĀëÕÈÅèóâÿìĆÚÖ¬îÿäøćîÈĂÕÿäøćîÈìÚ÷ćÈ 
3. ëøćîĂìâ¬Â¬îĂì­ÿÂõÕÂóäÿäöãÚäú­ØöćÖ¬îÿÚøćîÈ (Continuous Learning) 
4. ëøćîĂìâ¬âöÂóäèóÈÖòèĂÚĀÚèÿÕöãèÂòÚĀæñÿîøĈîÖ¬îÂóäÛúäÔóÂóä (Alignment and 

Integration)  
5. ëøćîĂìâ¬ÿîøĈîÖ¬îÂóäëä­óÈËùâËÚ (Creation of Community) 
6. ëøćîĂìâ¬âöæòÂêÔñØöćÈ¬óãÖ¬îÂóäÿÅæøćîÚã­óã ßÂßóăÕ­ëñÕèÂ (Portability) 
7. ëøćîĂìâ¬âöæòÂêÔñØöćìæîâäèâÂòÚ (Convergence) 
8. ëøćîĂìâ¬âöæòÂêÔñÜÐõÛòÖõÈóÚä¬èâÂòÚăÕ­ (Interoperability) 
9. ëøćîĂìâ¬âöÅèóâëóâóä×ØöćÉñÜäñâèæÿÚøĈîìóÉóÂìæóãĀìæ¬Èâóăè­äèâÂòÚ (Aggregation 

of Content) 
10. ëøćîĂìâ¬ÿßõćâÅèóâìæóÂìæóã ÿßõćâØóÈÿæøîÂ (Variety Choice Long tail) 
11. ÂóäìèÚÅøÚÂæòÛâóÜäñëóÚÅäòĈÈĂìâ¬äñìè¬óÈÝú­ë¬ÈëóäĀæñÝú­äòÛëóä (Reintegration of 

Consumer & Producer) 
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12. ëøćîĂìâ¬âöæòÂêÔñë¬ÈÿëäõâÂóääèâÂæù¬âÂòÚØóÈëòÈÅâĀæñÂóää¬èââøîØóÈ ăÌÿÛîä° (Social 
Collectivity & Cyber-Cooperation) 

13. ÂóäÿÂõÕèòÓÚÙääâĀÛÛäöâõÂÌ° (Remix Culture) 
14. ÂóäÿÜæöćãÚÉóÂÝæÝæõÖâóëú¬ÛäõÂóä (Form Products to Services) 
15. ëøćîĂìâ¬ÿÜĆÚëøćîØöćîÚùÎóÖĂì­Ýú­äòÛëóäÿÜĆÚÝú­ÿÜæöćãÚĀÜæÈÿÚøĈîìó (User-based 

transformation of New Media) 

ßëÚòÚØ° ÜòÎÎóßä (2555) ăÕ­ÚõãóâëøćîĂìâ¬è¬ó ëøćîØöćÿÂõÕÉóÂÂóäÿÜæöćãÚĀÜæÈØóÈÿØÅāÚāæãö
ÉóÂäñÛÛîÚóæĆîÂ ìäøîëøćîÕòĈÈÿÕõââóÿÜĆÚäñÛÛÕõÉõØòæ ØČóìÚ­óØöćë¬ÈëóäăÕ­ìæóãîã¬óÈäèâÂòÚ Åøî áóß 
ÿëöãÈ ĀæñÃ­îÅèóâăÜßä­îâÂòÚ 

Rogers (1995 î­óÈĂÚ ëùäöäòÂê° èÈê°Øõßã°, â.Ü.Ü.) ăÕ­ÚõãóâÅèóâìâóãÃîÈ µëøćîĂìâ¬µ è¬óÿÜĆÚ
ÿØÅāÚāæãöëøćîØöćîČóÚèãĂì­ÿÂõÕÂóäĀæÂÿÜæöćãÚÃ­îâúæÃ¬óèëóäÛÚÑóÚÃîÈÅÚÉČóÚèÚâóÂÝ¬óÚäñÛÛÂóä
ëøćîëóäØöćâöÅîâßõèÿÖîä°ÿÜĆÚéúÚã°ÂæóÈ ÉñÿìĆÚăÕ­ËòÕÿÉÚè¬ó ÉóÂãùÅÕòĈÈÿÕõââÚùêã°ëøćîëóäÖòèÖ¬îÖòèāÕãĂË­
ÅČóßúÕ ĀæñÂóäĂË­ëòÎæòÂêÔ° Ö¬îâóÂóäÿÜæöćãÚĀÜæÈÕ­óÚÿØÅāÚāæãöãòÈë¬ÈÝæĂì­ÿÂõÕÂóäßòÓÚóÂóä
ØóÈÂóäëøćîëóäâóÂÃ÷ĈÚ ØČóĂì­ÿÂõÕÂóäëøćîëóäÂòÚÝ¬óÚëøćîâèæËÚ (Mass Media) âóÂÃ÷ĈÚ É÷ÈÿÂõÕ
ëøćîâèæËÚÃ÷ĈÚâóìæóãÜäñÿáØ ÿË¬Ú èõØãùÂäñÉóãÿëöãÈ èõØãùāØäØòéÚ° ìÚòÈëøîßõâß° ÿÜĆÚÖ­Ú ë¬èÚĂìÎ¬
Āæ­èĂÚÜòÉÉùÛòÚÂóäëøćîëóäăÕ­âù¬ÈÿÚ­ÚÿÊßóñÿÉóñÉÈÛùÅÅæâóÂÃ÷ĈÚ ĀÖ¬ÂĆâöÅèóâìæóÂìæóãĂÚÿèæó
ÿÕöãèÂòÚ É÷Èëóâóä×ÿäöãÂÂóäëøćîëóääúÜĀÛÛÚöĈè¬ó ́ëøćîÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°µ ìäøî ´Social Mediaµ 

ÕòÈÚòĈÚÉ÷ÈëäùÜăÕ­è¬ó ́ëøćîĂìâ¬µ ÿÂõÕÉóÂÿØÅāÚāæãöØöćâöÂóäÿÜæöćãÚĀÜæÈÖóâãùÅëâòã āÕãâö
îõÚÿØîä°ÿÚĆÖÿÜĆÚëøćîÂæóÈĂÚÂæóÈÿËøćîâÖ¬îìäøîÜÐõëòâßòÚÙ°ÿÜĆÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ĂÚ
ÅîâßõèÿÖîä°ĀæñĀîÜßæõÿÅËòÚĂÚāØäéòßØ°âøî×øî ëóâóä×äòÛäú­ëøćî ÖîÛāÖ­ëøćî ĀæñĀÛ¬ÈÜòÚÅèóâÅõÕ
Ã¬óèëóäÖ¬óÈ ą ăÕ­äèÕÿäĆèäèâØòĈÈãòÈëóâóä×ĀÂ­ăÃìäøîÿÜæöćãÚĀÜæÈÿÚøĈîìóÃîÈëøćîăÕ­ 

1.3 ĀÚèÅõÕÿÂöćãèÂòÛëøćîëòÈÅâîîÚăæÚ° (Social Media) 

áõÿêÂ ËòãÚõäòÚÕä° (2553 î­óÈĂÚ ÉõäóáäÔ° éäöÚóÅ, 2556) ÅèóâìâóãĀæñÜäñÿáØÃîÈëøćîëòÈÅâ
îîÚăæÚ° (Social Media) ÅøîëøćîëòÈÅâîîÚăæÚ°ÿÜĆÚëøćîØöćĀßä¬ÂäñÉóãÕ­èãÜÐõëòâßòÚÙ°ÿËõÈëòÈÅâ ØòĈÈÚöĈ 
Social media îóÉÉñîãú¬ĂÚäúÜÃîÈÿÚøĈîìó äúÜáóß ÿëöãÈìäøîèõÕöāî Ì÷ćÈëîÕÅæ­îÈÂòÛ  (ÂóÚÕó äùÔÚñ
ßÈéó, 2557) Øöćè¬ó āÌÿÌöãæ ́Socialµ ìâóã×÷ÈÂóäĀÛ¬ÈÜòÚĂÚëòÈÅâ Ì÷ćÈîóÉÉñÿÜĆÚÂóäĀÛ¬ÈÜòÚÿÚøĈîìó  
ăàæ° äëÚõãâ ÅèóâÿìĆÚ ìäøîÂóäÜÐõëòâßòÚÙ°ĂÚëòÈÅâ (ÂóääèâÂòÚÿÜĆÚÂæù¬â) ë¬èÚ âöÿÕöã ́Mediaµ 
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ìâóã×÷ÈëøćîìäøîÿÅäøćîÈâøîØöćĂË­ÿßøćîÂóäëøćîëóä ĂÚÜòÉÉùÛòÚÂóäĀßä¬ÂäñÉóãÃîÈëøćîÂĆØČóăÕ­È¬óãÃ÷ĈÚ āÕã
ÿÂõÕÉóÂÂóäĀÛ¬ÈÜòÚÿÚøĈîìó (Content Sharing) ÉóÂĂÅäÂĆăÕ­ ÚîÂÉóÂÚöĈëøćîëòÈÅâîîÚăæÚ°ãòÈÿÜĆÚëøćîØöć
ÿÜæöćãÚĀÜæÈëøćîÿÕõâØöćĀßä¬ÂäñÉóãÃ¬óèëóäĀÛÛØóÈÿÕöãè (one-to-many) ÿÜĆÚĀÛÛÂóäëÚØÚóØöć
ëóâóä×âöÝú­ÿÃ­óä¬èâăÕ­ìæóã ą ÅÚ (many-to-many) ÿâøćîâöëáóßÃîÈÂóäÿÜĆÚëøćîëòÈÅâ ëõćÈëČóÅòÎÂĆÅøî
ÂóäëÚØÚóØöćÿÂõÕÃ÷ĈÚ îóÉÉñÿÜĆÚÂóää¬èâÂæù¬âÅùãĂÚÿäøćîÈØöćëÚĂÉä¬èâÂòÚ ìäøîÂóäèõßóÂê°èõÉóäÔ°ëõÚÅ­ó
ìäøîÛäõÂóäÖ¬óÈ ą āÕãØöćăâ¬âöĂÅäÿÃ­óâóÅèÛÅùâÿÚøĈîìóÃîÈÂóäëÚØÚó Āâ­ÂäñØòćÈÖòèÝú­ÝæõÖÿÚøĈîìóÿîÈ 
ÿßäóñÝú­ØöćăÕ­äòÛëóäâöëõØÙõØöćÉñÿÃ­óä¬èâĂÚäúÜĀÛÛÃîÈÂóäÿßõćâÿÖõâÅèóâÅõÕÿìĆÚ ìäøîĀâ­ÂäñØòćÈÿÃ­óăÜ
ĀÂ­ăÃÿÚøĈîìóÚòĈÚăÕ­Õ­èãÖòèÿîÈ ØòĈÈãòÈÿÜĆÚëøćîØöćÿÜæöćãÚÝú­ÅÚÉóÂÝú­ÛäõāáÅÿÚøĈîìóÿÜĆÚÝú­ÝæõÖÿÚøĈîìóĀæñ
ÂäñÉóãăÜãòÈÝú­äòÛëóäÅÚîøćÚ ą ăÕ­îã¬óÈÿëäöìóÂĂÅäÝæõÖÿÚøĈîìóØöćāÕÚĂÉ ÂĆÉñÿÜĆÚÝú­ØäÈîõØÙõßæ 
(Influencer) ãõćÈìóÂÿÜĆÚĂÚØóÈÂóäÖæóÕ ÂĆëóâóä×āÚ­âÚČóÝú­ÖõÕÖóâĂÚÂóäÖòÕëõÚĂÉÌøĈîëõÚÅ­óìäøî
ÛäõÂóäăÕ­āÕãÈ¬óã 

ëøćîëòÈÅâîîÚăæÚ° (Social Media) ëóâóä×ĀÛ¬ÈÜäñÿáØÃîÈëøćîëòÈÅâîîÚăæÚ°ăÕ­ÕòÈÚöĈ       
(ëùáóèääÔ° ÚèæÚõæ, 2557: îîÚăæÚ°) 

  1) ÛæĆîÂ ÿÜĆÚÂóäæÕäúÜÉóÂÅČóè¬ó Weblog ÿÜĆÚäñÛÛÉòÕÂóäÿÚøĈîìóäúÜĀÛÛìÚ÷ćÈ Ì÷ćÈ
ØČóĂì­Ýú­ĂË­ëóâóä×ÿÃöãÚÛØÅèóâìäøîØöćÿäöãÂè¬ó ́āßëµ Āæ­èØČóÂóäÿÝãĀßä¬ăÕ­āÕãÈ¬óã ăâ¬ãù¬ÈãóÂĂÚÂóä
ØöćÉñÖ­îÈâóÚòćÈÿäöãÚäú­×÷Èáóêó HTML ìäøîāÜäĀÂäâØČóÿèĆÛăÌÖ° ÂóäÿäöãÈÿÚøĈîìóÉñÿäöãÈÉóÂÿÚøĈîìóØöćâó
Ăìâ¬ëùÕâóÂ¬îÚ ÉóÂÚòĈÚÉñæÕìæòćÈæČóÕòÛÃîÈÿèæó (Chronological Order) ëČóìäòÛÂóäâöÛæĆîÂÃ÷ĈÚâóÿßøćî
ÿÜõÕāîÂóëĂì­ĂÅä ą ØöćâöÅèóâëóâóä×Õ­óÚÖ¬óÈ ą ëóâóä×ÿÝãĀßä¬Åèóâäú­ÕòÈÂæ¬óèÕ­èãÂóäÿÃöãÚăÕ­
îã¬óÈÿëäö ăâ¬âöÃöÕÉČóÂòÕÿäøćîÈÿØÅÚõÅĂÚîÕöÖîöÂÖ¬îăÜ ØČóĂì­ÿÂõÕÛæĆîÂÃ÷ĈÚâóÉČóÚèÚâóÂ ÿÅäøćîÈâøîØöć
ëČóÅòÎÅøîĂì­ÿßøćîÚ ą ÿÃ­óâóĀëÕÈÅèóâÅõÕÿìĆÚăÕ­ 

2) Twitter Āæñ Microblog îøćÚ ą ÿÜĆÚäúÜĀÛÛìÚ÷ćÈÃîÈÛæĆîÂØöćÉČóÂòÕÖòèîòÂêäÃîÈ
ÂóäāßëÖ°ĀÖ¬æñÅäòĈÈØöć 140 ÖòèîòÂêä āÕãĀäÂÿäõćâÝú­îîÂĀÛÛ Twitter Ö­îÈÂóäĂì­Ýú­ĂË­ÈóÚÿÃöãÚÿäøćîÈäóè
è¬óÅùÔÂČóæòÈØČóîñăäîãú¬ĂÚÃÔñÚöĈ ĀÖ¬ Twitter ÂĆ×úÂÚČóăÜĂË­ØóÈÙùäÂõÉ ăâ¬è¬óÉñÿÜĆÚÂóäëä­óÈÂóäÛîÂÖ¬î 
ÿßõćâãîÕÃóã ëä­óÈĀÛäÚÕ° ìäøîÿÜĆÚÿÅäøćîÈâøîëČóìäòÛÂóäÛäõìóäÅèóâëòâßòÚÙ°æúÂÅ­ó (CRM) ĂË­ÿÜĆÚ
ÿÅäøćîÈâøîÜäñËóëòâßòÚÙ°ăÕ­Õ­èã ÿÜĆÚØöćÚõãâÃ÷ĈÚâóîã¬óÈäèÕÿäĆè ÉÚØČóĂì­ Twitter ÿßõćâàöÿÉîä°ØöćØČóĂì­
Ýú­ĂË­ëóâóä×ÛîÂăÕ­è¬ó ÖîÚÚöĈÂČóæòÈØČóîñăäÂòÚîãú¬ ÚòĈÚÂĆÅøîÂóäÚČó Microblog ÿÃ­óăÜÿÜĆÚë¬èÚìÚ÷ćÈÕ­èã
ÚòćÚÿîÈ 
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3) Social Network ÉóÂËøćîëóâóä×ĀÜæăÕ­è¬ó ÿÅäøîÃ¬óãØöćÿËøćîâāãÈÛùÅÅæìæóã ą ÅÚ
ÉÚÂæóãÿÜĆÚëòÈÅâ ØòĈÈÚöĈÝú­ĂË­ÉñÿäõćâÖ­Úëä­óÈÖòèÖÚĂÚë¬èÚÃîÈ ́Profileµ Ì÷ćÈÜäñÂîÛÕ­èãÃ­îâúæë¬èÚÖòè 
(Info) äúÜ (Photo) ÂóäÉÕÛòÚØ÷Â (Note) ìäøîÂóäĂë¬èõÕöāî (Video) ĀæñîøćÚ ą ÚîÂÉóÂÚöĈ Social 
Network ãòÈâöÿÅäøćîÈâøîëČóÅòÎĂÚÂóäëä­óÈÉČóÚèÚÿßøćîÚĂì­âóÂÃ÷ĈÚ Åøî ĂÚë¬èÚÃîÈ Invite Friend Āæñ 
Find Friend äèâ×÷ÈÂóäëä­óÈÿßøćîÚÉóÂÿßøćîÚÃîÈÿßøćîÚîöÂÕ­èã îóÉÉñîãú¬ĂÚäúÜĀÛÛÿÂâ ìäøîĀîÜßæõ-
ÿÅËòÚÖ¬óÈ ą ëóâóä×äèâÂæù¬âÂòÚÉòÕÖòĈÈ Group Ã÷ĈÚăÕ­ 

4) Media Sharing ÿÜĆÚÿèĆÛăÌÖ°ØöćÿÜõÕāîÂóëĂì­ëóâóä×îòÜāìæÕäúÜìäøîèöÕöāîÿßøćî
ĀÛ¬ÈÜòÚĂì­ÂòÛÅäîÛÅäòè ÿßøćîÚ ą ìäøîÿÝãĀßä¬Ö¬îëóÙóäÔËÚ Ì÷ćÈÜòÉÉùÛòÚăâ¬ÉČóÿÜĆÚÖ­îÈØù¬âØùÚĂÚÂóä
ëä­óÈìÚòÈāÇêÔóØöćâöÖ­ÚØùÚëúÈ îóÉÉñĂË­ĀÅ¬Âæ­îÈÕõÉõÖîæäóÅó×úÂ ×¬óãØîÕÅèóâÅõÕÿÜĆÚäúÜĀÛÛèõÕöāî 
ÚČóÃ÷ĈÚÿèĆÛăÌÖ°ÜäñÿáØ Media Sharing îã¬óÈ Youtube ìäøîîóÉÉñ×¬óãäúÜĀæ­èÚČóÃ÷ĈÚëú¬ÿèĆÛăÌÖ°îã¬óÈ 
Flickr 

5) Social News and Bookmarking ÿÜĆÚÿèĆÛăÌÖ°ØöćÿËøćîâāãÈăÜãòÈÛØÅèóâìäøîÿÚøĈîìó
ĂÚîõÚÿØîä°ÿÚĆÖ āÕãÝú­ĂË­ÿÜĆÚÝú­ë¬ÈĀæñÿÜõÕāîÂóëĂì­ÅñĀÚÚĀæñØČóÂóäāìèÖăÕ­ ÿÜĆÚÿëâøîÚâìóËÚ
Ë¬èãÂæòćÚÂäîÈè¬óÛØÅèóâìäøîÿÚøĈîìóĂÕÿÜĆÚØöćÚ¬óëÚĂÉØöćëùÕ ĂÚë¬èÚÃîÈ Social Bookmarking ÚòĈÚ 
ÿÜõÕāîÂóëĂì­ëóâóä×ØČó Bookmark ÿÚøĈîìóìäøîÿèĆÛăÌÖ°ØöćËøćÚËîÛ āÕãăâ¬Ã÷ĈÚîãú¬ÂòÛÿÅäøćîÈ
ÅîâßõèÿÖîä°ÿÅäøćîÈĂÕÿÅäøćîÈìÚ÷ćÈ ĀÖ¬ëóâóä×ØČóÝ¬óÚîîÚăæÚ° ĀæñÿÚøĈîìóØöćØČó Bookmark ăè­ÚòĈÚ 
ëóâóä×ØöćÉñĀÛ¬ÈÜòÚĂì­ÅÚîøćÚ ą ăÕ­Õ­èã 

6) Online Forum ×øîÿÜĆÚäúÜĀÛÛÃîÈ Social Media ØöćÿÂ¬óĀÂ¬ØöćëùÕ ÿÜĆÚë×óÚØöćØöćĂì­
ÅÚÿÃ­óâóßúÕÅùãĂÚìòèÃ­îØöćëÚĂÉ îóÉÿÜĆÚÿäøćîÈ ÿßæÈ ìÚòÈ ÂóäÿâøîÈ Âöíó ëùÃáóß ìÚòÈëøî ÂóäæÈØùÚ 
ĀæñîøćÚą îöÂâóÂâóãăÕ­ØČóÂóäĀæÂÿÜæöćãÚÅèóâÅõÕÿìĆÚ ĀëÕÈÃ­îâúæÃ¬óèëóä ÖæîÕÉÚĀÚñÚČóëõÚÅ­ó 
ìäøîÛäõÂóäÖ¬óÈ ą ÿèĆÛăÌÖ°ÜäñÿáØàîä°âîóÉÿÜõÕĂì­ĀæÂÿÜæöćãÚÅèóâÅõÕÿìĆÚÂòÚāÕãÿÊßóñ ìäøî
îóÉÉñÿÜĆÚë¬èÚìÚ÷ćÈÃîÈÿèĆÛăÌÖ°ÿÚøĈîìóÖ¬óÈ ą 

 ßõËõÖ èõÉõÖäÛùÎãäòÂê° (2554) ëøćîëòÈÅâîîÚăæÚ°Åøî ëøćîØöćÝú­ë¬ÈëóäĀÛ¬ÈÜòÚëóä Ì÷ćÈîãú¬ĂÚäúÜĀÛÛ
Ö¬óÈ ą ăÜãòÈÝú­äòÛëóäÝ¬óÚÿÅäøîÃ¬óãîîÚăæÚ° āÕãëóâóä×āÖ­ÖîÛÂòÚäñìè¬óÈÝú­ë¬ÈëóäĀæñÝú­äòÛëóä 
ìäøîÝú­äòÛëóäÕ­èãÂòÚÿîÈ Ì÷ćÈëóâóä×ĀÛ¬ÈëøćîëòÈÅâîîÚăæÚ°ÿÜĆÚÜäñÿáØÖ¬óÈ ą ØöćĂË­ÂòÚÛ¬îã ą Åøî
ÛæĆîÂ (Blogging) ØèõÖÿÖîä°ĀæñăâāÅÛæĆîÂ (Twitter and Microblogging) ÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ° 
(Social Networking) ĀæñÂóäĀÛ¬ÈÜòÚëøćîØóÈîîÚăæÚ° (Media Sharing) 
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 The Social Media Advisory Group (2012: Online î­óÈĂÚ ëùäéòÂÕõċ Üóÿï, 2555: îîÚăæÚ°) 
Social Media ìâóã×÷ÈÿÅäøćîÈâøîìäøîäúÜĀÛÛÉóÂÿèĆÛ 2.0 ØöćÚČóâóĂË­ĂÚÿËõÈÛúäÔóÂóäÃîÈÿÚøĈîìóÝ¬óÚ
Âóä×¬óãØîÕÉóÂÂóäÿÃöãÚĀæñÂóäë¬ÈÝ¬óÚÃ­îâúæÝ¬óÚØóÈÿèĆÛăÌÖ°ìäøîÿèĆÛÿßÉ ĀæñëøćîÜäñÿáØÕòÈÂæ¬óè
ëóâóä×ÚČóâóĂË­ĂÚÂóäÿäöãÚÂóäëîÚÃîÈÅäúăÕ­ìæóÂìæóãäúÜĀÛÛ ÿË¬Ú discussion, forum, blogs, 
wikis Āæñ 3d virtual worlds ÿÜĆÚÖ­Ú 

 ÕòÈÚòĈÚÉ÷ÈëäùÜăÕ­è¬óëøćîëòÈÅâîîÚăæÚ° (Social Media) ìâóã×÷ÈëøćîëòÈÅâîîÚăæÚ°ØöćâöÂóä
ÖîÛëÚîÈØóÈëòÈÅâÝ¬óÚÿÅäøîÃ¬óãîõÚÿØîä°ÿÚĆÖÿÜĆÚÿèĆÛăÌÖ°ìäøîĀîÜßæõÿÅËòÚÛÚāØäéòßØ°Ì÷ćÈâöÂóä
ĀÛ¬ÈÜòÚÿÚøĈîìóÃ¬óèëóäÖ¬óÈ ą Ý¬óÚÿÅäøîÃ¬óãëøćîëòÈÅâîîÚăæÚ° (Social Network) ÿÜĆÚÖòèëøćîëóäÂòÛÅÚ
ĂÚÂæù¬âëòÈÅâîîÚăæÚ° (Social Community) ØòćèāæÂ 

 1.4 ßåÖõÂääâÂóäĂË­îõÚÿØîä°ÿÚĆÖ 

 ëùäóÈÅÔó èóãùáóß (2557) Ýú­îČóÚèãÂóäëČóÚòÂÈóÚßòÓÚóÙùäÂääâØóÈîõÿæĆÂØäîÚõÂë° (îÈÅ°Âóä
âìóËÚ) ìäøî ëßÙî. ÿÜõÕÿÝãÝæÂóäëČóäèÉßåÖõÂääâÝú­ĂË­îõÚÿØîä°ÿÚĆÖĂÚÜäñÿØéăØã Üö 2557 āÕãÜö
ÚöĈÿÜĆÚÜöĀäÂØöćâöÂóäëČóäèÉßåÖõÂääâÂóäĂË­îõÚÿØîä°ÿÚĆÖÃîÈÿßéØöćëóâ ÚîÂÿìÚøîÉóÂÿßéËóãĀæñÿßé
ìÎõÈ  Õ­èãÿìÖùÝæØöćè¬óÈóÚëČóäèÉØöćÝ¬óÚâóÃîÈìæóã ą ëČóÚòÂ ãòÈăâ¬âöÂóäÉòÕÿÂĆÛÃ­îâúæÃîÈÿßéØöćëóâ
îã¬óÈËòÕÿÉÚ Ì÷ćÈ ëßÙî. ÿæĆÈÿìĆÚè¬óìóÂâöÂóäÉČóĀÚÂÿßéĂì­ëîÕÅæ­îÈÂòÛÅèóâÿÜĆÚÉäõÈĂÚÜòÉÉùÛòÚÉñØČó
Ăì­ăÕ­ÝæÂóäëČóäèÉØöćÿÜĆÚÜäñāãËÚ°Ö¬îáóÅÙùäÂõÉĂÚÂóäØöćÉñÝæõÖëõÚÅ­óĀæñÛäõÂóäăÕ­ÖäÈÂòÛÅèóâ
Ö­îÈÂóäÃîÈÝú­ÛäõāáÅâóÂãõćÈÃ÷ĈÚ äèâăÜ×÷ÈÂóäØČóÖæóÕÿÊßóñë¬èÚ (Niche market) ìäøîÂČóìÚÕË¬îÈ
ØóÈÂóäÃóãëõÚÅ­óÿÊßóñÂæù¬âăÕ­ÖäÈÂòÛÂæù¬âÿÜ­óìâóããõćÈÃ÷ĈÚ ÂóäëČóäèÉÅäòĈÈÚöĈÿÜĆÚÂóäëČóäèÉØóÈ
îõÚÿØîä°ÿÚĆÖ āÕãØóÈ ëßÙî. ăÕ­ÿäõćâèóÈĀÛÛëČóäèÉÛÚÿèĆÛăÌÖ°Ö¬óÈ ą ĀæñÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ° 
ÖòĈÈĀÖ¬ÂæóÈÿÕøîÚÿâêóãÚ ÉÚ×÷ÈëõĈÚÿÕøîÚßåêáóÅâ 2557 âöÝú­ĂË­ÈóÚîõÚÿØîä°ÿÚĆÖëÚĂÉÿÃ­óâóÖîÛĀÛÛ
ëČóäèÉØòĈÈëõĈÚ 16,596 ÅÚ ĀÛ¬ÈîîÂÿÜĆÚ ÿßéìÎõÈ ä­îãæñ 55.6 ÿßéËóã ä­îãæñ 43.1 ĀæñÿßéØöćëóâ 
ÿßöãÈä­îãæñ 1.3 ÿØ¬óÚòĈÚ āÕãëóâóä×ĀÛ¬ÈáóßäèâÃîÈÂóäëČóäèÉîîÂÿÜĆÚÜäñÿÕĆÚÖ¬óÈ ą ÕòÈÚöĈ 

1) áóßäèâÃîÈÂóäĂË­ÈóÚîõÚÿØîä°ÿÚĆÖ 

 ÉóÂÝæÂóäëČóäèÉÅäòĈÈÚöĈ ßÛè¬ó Å¬óÿÊæöćãÃîÈÂóäĂË­îõÚÿØîä°ÿÚĆÖÖ¬îëòÜÕóì°ÿßõćâëúÈÃ÷ĈÚÉóÂÂóäĂË­
ÈóÚāÕãÿÊæöćã 32.3 ËòćèāâÈÖ¬îëòÜÕóì° ìäøîÜäñâóÔ 4.6 ËòćèāâÈÖ¬îèòÚ ĂÚÜö 2556 ÿßõćâÃ÷ĈÚÿÜĆÚ 50.4 
ËòćèāâÈÖ¬îëòÜÕóì° ìäøîĂË­ÿèæóÜäñâóÔ 7.2 ËòćèāâÈÖ¬îèòÚ ìäøîîóÉÉñÂæ¬óèăÕ­è¬ó ÜòÉÉùÛòÚÚöĈÅÚĂË­ÿèæó
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ÿÂøîÛ 1 ĂÚ 3 ÃîÈèòÚÿßøćîĂË­ÈóÚîõÚÿØîä°ÿÚĆÖ  ÚîÂÉóÂÚöĈãòÈßÛè¬ó ́Âæù¬âÿßéØöćëóâµ âöÉČóÚèÚÅ¬óÿÊæöćã
ËòćèāâÈÂóäĂË­ÈóÚîõÚÿØîä°ÿÚĆÖëúÈØöćëùÕ îãú¬Øöć 62.1 ËòćèāâÈÖ¬îëòÜÕóì° 

  2) îùÜÂäÔ°ØöćĂË­ÿÃ­ó×÷ÈîõÚÿØîä°ÿÚĆÖ (Device)  

 ë́âóä°ØāàÚµ  ÿÜĆÚîùÜÂäÔ°ØöćÝú­ÖîÛĀÛÛëČóäèÉĂË­ÈóÚâóÂØöćëùÕ āÕãÅõÕÿÜĆÚä­îãæñ 77.1 Āæñâö
ÂóäĂË­ÈóÚāÕãÿÊæöćã 6.6 ËòćèāâÈÖ¬îèòÚ ÖóââóÕ­èã ́ÅîâßõèÿÖîä°ĀÛÛÖòĈÈāÖ®ñµ Ì÷ćÈâöÝú­ĂË­ÈóÚä­îãæñ 
69.4 ĀæñâöÅ¬óÿÊæöćãĂÚÂóäĂË­ÈóÚÖ¬îèòÚÅõÕÿÜĆÚ 6.2 ËòćèāâÈ ĀæñëČóìäòÛÂóäĂË­ÈóÚ ́ëâóä°ØØöèöµ ĂÚãùÅ
ØöèöÕõÉõØòæäñãñÿäõćâÖ­Ú ßÛè¬ó âöÝú­ÖîÛĀÛÛëČóäèÉÿßöãÈä­îãæñ 8.4 ÿØ¬óÚòĈÚØöćĂË­îùÜÂäÔ°ÚöĈ āÕãâöÂóäĂË­
ÈóÚÿÊæöćã 3.4 ËòćèāâÈÖ¬îèòÚ 

3) Ë¬èÈÿèæóØöćâöÂóäĂË­ÈóÚîõÚÿØîä°ÿÚĆÖÉóÂîùÜÂäÔ°Ö¬óÈą 

 Ýú­ÖîÛĀÛÛëČóäèÉÂè¬óä­îãæñ 50 äñÛùè¬óË¬èÈÿèæó 08.01 · 16.00  Ú.ÿÜĆÚË¬èÈÿèæóØöćâöÂóäĂË­ÈóÚ
îõÚÿØîä°ÿÚĆÖÉóÂÅîâßõèÿÖîä°ĀÛÛÖòĈÈāÖ®ñ îã¬óÈăäÂĆÖóâ ãòÈßÛîöÂè¬óÝú­ÖîÛĀÛÛëČóäèÉÂè¬óä­îãæñ 40 
ãòÈâöÂóäĂË­ÈóÚëâóä°ØāàÚĂÚË¬èÈÿèæóÚöĈÿË¬ÚÂòÚ ĀæñĂÚË¬èÈÿèæóìæòÈÿæõÂÈóÚ/ÿäöãÚ ÖòĈÈĀÖ¬ 16.00 · 
24.00 ëâóä°ØāàÚÂæóãÿÜĆÚîùÜÂäÔ°Øöć×úÂĂË­ÈóÚÿßøćîÿÃ­ó×÷ÈîõÚÿØîä°ÿÚĆÖëúÈØöćëùÕ  ÚîÂÉóÂÚöĈ îùÜÂäÔ°
îã¬óÈĀØĆÛÿæĆÖĀæñëâóä°ØØöèöÂĆ×úÂĂË­ÈóÚâóÂÃ÷ĈÚĂÚË¬èÈÿèæóÚöĈÿâøćîÿÜäöãÛÿØöãÛÂòÛË¬èÈÿèæóîøćÚ 

4) ÂõÉÂääâÂóäĂË­ÈóÚÝ¬óÚîõÚÿØîä°ÿÚĆÖ 

 ÉóÂÝæÂóäëČóäèÉ ĀëÕÈĂì­ÿìĆÚè¬óÝú­ĂË­ÈóÚîõÚÿØîä°ÿÚĆÖÝ¬óÚîùÜÂäÔ°ÿÅæøćîÚØöćÿßøćîÅèóâÛòÚÿØõÈ
ĀæñÂóäëøćîëóäÿÜĆÚìæòÂ āÕã 3 îòÚÕòÛĀäÂ ăÕ­ĀÂ¬ îòÚÕòÛ 1 ÂóäßúÕÅùãÝ¬óÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ° 
ä­îãæñ 78.2 îòÚÕòÛ 2 î¬óÚÃ¬óèìäøîî¬óÚìÚòÈëøîîõÿæĆÂØäîÚõÂë° ä­îãæñ 57.6 ĀæñîòÚÕòÛ 3 Å­ÚìóÃ­îâúæ 
ä­îãæñ 56.5 ĂÚÃÔñØöćÝú­ĂË­ÈóÚîõÚÿØîä°ÿÚĆÖÝ¬óÚÅîâßõèÿÖîä°ĀÛÛÖòĈÈāÖ®ñĂË­îõÚÿØîä°ÿÚĆÖĂÚÂõÉÂääâØöć
Ö­îÈÿÂöćãèÃ­îÈÂòÛÃ­îâúæ āÕãâöÂõÉÂääâìæòÂ 3 îòÚÕòÛĀäÂ ăÕ­ĀÂ¬ îòÚÕòÛ 1 äòÛ - ë¬Èîöÿâæ ä­îãæñ 82.6 
îòÚÕòÛ 2 Å­ÚìóÃ­îâúæ ä­îãæñ 73.3 ĀæñîòÚÕòÛ 3 î¬óÚÃ¬óèìäøîî¬óÚìÚòÈëøîîõÿæĆÂØäîÚõÂë° ä­îãæñ 63.8 
ĀæñãòÈßÛîöÂè¬óÂæù¬âÿßéØöćëóâÿÜĆÚÂæù¬âØöćâöëòÕë¬èÚÂóäĂË­îõÚÿØîä°ÿÚĆÖÝ¬óÚîùÜÂäÔ°ÿÅæøćîÚØöć (Mobile 
Device) âóÂÂè¬óÂæù¬âîøćÚ ą ĂÚìæóãÂõÉÂääâ  
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5) ÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ãîÕÚõãâ 

 ĂÚÜö 2557 ÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ĀæñĀîÜßæõÿÅËòÚãîÕÚõãâ 3 îòÚÕòÛĀäÂ ăÕ­ĀÂ¬ Facebook 
(ä­îãæñ 93.7) LINE (ä­îãæñ 86.8) Āæñ Google+ (ä­îãæñ 34.6) Ì÷ćÈÿâøćîÿØöãÛÂòÛÜö 2556 ÉñÿìĆÚè¬óâö
ÂóäëæòÛÖČóĀìÚ¬ÈÂòÚäñìè¬óÈ LINE (ä­îãæñ 61.1) Āæñ Google+ (ä­îãæñ 63.7) ëČóìäòÛ Instagram 
Āæñ Twitter âöÝú­ĂË­ÈóÚÿßõćâëúÈÃ÷ĈÚÿâøćîÿØöãÛÂòÛÜö 2556 āÕãĂÚÜöÚöĈ âöÝú­ĂË­ÈóÚ Instagram ä­îãæñ 34.1 
ĂÚÃÔñØöćÜö 2556 âöÝú­ĂË­ÈóÚÿßöãÈä­îãæñ 12 Āæñ Twitter âöÝú­ĂË­ÈóÚÅõÕÿÜĆÚä­îãæñ 16.1 ĂÚÃÔñØöćÜö 
2556 âöÝú­ĂË­ÈóÚÿßöãÈä­îãæñ 8.2 ÿØ¬óÚòĈÚ 

6) ÜòÉÉòãØöćĂË­ÜäñÂîÛÂóäÌøĈîëõÚÅ­ó/ÛäõÂóäÝ¬óÚîõÚÿØîä°ÿÚĆÖ 

 ÝæÂóäëČóäèÉËöĈĂì­ÿìĆÚè¬ó ÜòÉÉòãìæòÂØöćØČóĂì­ÿÂõÕÂóäÖòÕëõÚĂÉÌøĈî 3 îòÚÕòÛĀäÂ ăÕ­ĀÂ¬ āÜäāâËòćÚ
Øöć×úÂĂÉ Ã­îâúæëõÚÅ­óÉóÂÿèĆÛăÌÖ°ÃîÈÝú­ÃóãâöâóÂßîÖ¬îÂóäÖòÕëõÚĂÉÌøĈî ĀæñäñÛÛÅèóâÜæîÕáòãÃîÈ
ÿèĆÛăÌÖ° ÚîÂÉóÂÚöĈ ÛùÅÅæØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîâóÂØöćëùÕ Åøî Âæù¬âÿßøćîÚìäøîÅÚäú­ÉòÂØöćÿÅãÌøĈî
ëõÚÅ­óĀæñÛäõÂóäÉóÂÿèĆÛ Ì÷ćÈßÛè¬óâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉâóÂÂè¬óÅèóâÅõÕÿìĆÚÃîÈ Blogger ìäøî
āÇêÔóÝ¬óÚìÚ­óÿèĆÛăÌÖ° ×÷ÈĀâ­è¬óÝæÂóäëČóäèÉÉñËöĈĂì­ÿìĆÚè¬óÅÚăØãÉñâöÂóäĂË­ÈóÚîõÚÿØîä°ÿÚĆÖâóÂ
Ã÷ĈÚ ĀÖ¬ØóÈ ëßÙî. ăÕ­ĀëÕÈÅèóâÂòÈèæè¬óîóÉÉñÿÜĆÚÂóäëä­óÈáòãĂì­āÕãăâ¬äú­Öòè ÿÚøćîÈÉóÂÝú­ĂË­ÈóÚ
ë¬èÚâóÂãòÈăâ¬ÖäñìÚòÂ×÷ÈáòãÅùÂÅóâîîÚăæÚ° āÕãÉñÿìĆÚăÕ­ÉóÂÝæÂóäëČóäèÉßåÖõÂääâÂóäĂË­ÈóÚ
îõÚÿØîä°ÿÚĆÖØöćëù¬âÿëöćãÈ ßÛè¬ó Âè¬óä­îãæñ 70 ÃîÈÝú­ÖîÛĀÛÛëČóäèÉâòÂÉñÿËĆÅîõÚÿëâî ÌČĈóãòÈÖòĈÈÅ¬óÛÚ
ÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ÃîÈÖÚÿÜĆÚ ́Publicµ îöÂÕ­èã  

 ÚîÂÉóÂÚöĈ ÝæÂóäëČóäèÉãòÈËöĈĂì­ÿìĆÚîöÂè¬óÖòèÿæÃÂóäÌøĈîëõÚÅ­óÝ¬óÚîùÜÂäÔ°ÿÅæøćîÚØöćâöâóÂÃ÷ĈÚ
Âè¬óÜöÂ¬îÚ ą āÕãâúæÅ¬óÿÊæöćãëúÈëùÕÃîÈÂóäÌøĈîëõÚÅ­óîãú¬Øöć 4,000 ÛóØÖ¬îÅäòĈÈ ĀæñâúæÅ¬óÿÊæöćãëúÈëùÕÃîÈ
ÂóäØČóÙùäÂääâØóÈÂóäÿÈõÚÝ¬óÚîùÜÂäÔ°ÿÅæøćîÚØöćÿÜĆÚÉČóÚèÚÿÈõÚâóÂ×÷È 15,000 ÛóØ āÕãØöćÝú­ĂË­ÈóÚÂè¬ó
ä­îãæñ 75 ăâ¬ÖòĈÈäìòëÝ¬óÚÂ¬îÚÿÃ­óÿÅäøćîÈ Āæñăâ¬ØČóÂóäæ­óÈÃ­îâúæÿâøćîÿæõÂĂË­ìäøîÚČóāØäéòßØ°âøî×øîăÜ
ÃóãÖ¬î Ì÷ćÈßåÖõÂääâÿìæ¬óÚöĈ×øîè¬óâöÅèóâëù¬âÿëöćãÈÖ¬îÂóä×úÂÚČóÃ­îâúæë¬èÚÖòèăÜĂË­āÕãÂæù¬ââõÉÊóËöß 

 ÜäñâùØ éäöèõÿËöãä (2555) Ýú­ÉòÕÂóäÜäñÉČóÜäñÿØéăØã ÛäõêòØ ăÌĀâÚÿØÅ (ÜäñÿØéăØã) ÿÝã
äóãÈóÚáòãÅùÂÅóâÛÚîõÚÿØîä°ÿÚĆÖæ¬óëùÕ ßÛîóËÎóÂäăÌÿÛîä° ØČóĂì­ÿÂõÕÂóäÃãóãÖòèÃîÈÉČóÚèÚÂóä
āÉâÖöØóÈîõÚÿØîä°ÿÚĆÖÿßõćâëúÈÃ÷ĈÚ×÷È 81% ĀæñÖäèÉßÛè¬óÂóäāÉâÖöØóÈîõÚÿØîä°ÿÚĆÖÝ¬óÚØóÈîùÜÂäÔ°
ßÂßóÿßõćâÃ÷ĈÚâóÂ ĀæñÖÂÿÜĆÚÿÜ­óìâóãāÉâÖöÿßøćîÿÉóñÃ­îâúæëČóÅòÎ ÕòÈÚòĈÚîÈÅ°ÂäÉ÷ÈÉČóÿÜĆÚÖ­îÈ
äñâòÕäñèòÈ ÜÂÜ­îÈÃ­îâúæÛÚîùÜÂäÔ°ÿìæ¬óÚöĈĂì­âóÂÃ÷ĈÚ ÃÔñØöćÂóäÿßõćâÃ÷ĈÚÃîÈîùÜÂäÔ°îõÿæĆÂØäîÚõÂë°
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ÿÅæøćîÚØöć ÿË¬Ú ëâóä°ØāàÚ ĀØĆÛÿæĆÖ äèâ×÷ÈÅèóâëñÕèÂĂÚÂóäÿËøćîâÖ¬îîõÚÿØîä°ÿÚĆÖ āÜäĀÂäâ
āÌÿËöãæÿÚĆÖÿèõä°Å ØöćÿÜõÕĂì­ĀÛ¬ÈÜòÚÃ­îâúæ äúÜáóßäñìè¬óÈÂòÚăÕ­È¬óã ãõćÈÿÜõÕË¬îÈĂì­áòãÅùÂÅóâÿÃ­óĀØäÂ 
äèâ×÷ÈÂóäÿßõćâÃ÷ĈÚÃîÈÜòÎìóÃ­îâúæäòćèăìæ îùÜÂäÔ°ëúÎìóã ë×õÖõØöćÚ¬óëÚĂÉÜöØöćĀæ­è äñÛùè¬ó Ã­îâúæ
ÜäñÉČóÖòèÝú­ĂË­äóè 232 æ­óÚäóãÂóä ăÕ­×úÂāÉäÂääâìäøîāÕãÿÊæöćãÜäñâóÔ 1.1 æ­óÚäóãÂóäÖ¬î
ÿìÖùÂóäÔ° Ì÷ćÈÿßõćâÃ÷ĈÚîã¬óÈâóÂÿâøćîÿØöãÛÂòÛÜöÂ¬îÚìÚ­ó ë×óÚÂóäÔ°Øöćè¬óÚöĈ îóÉë¬ÈÝæĂì­ÿÂõÕÜòÎìó
Ã­îâúæäòćèăìæÿßõćââóÂÃ÷ĈÚ ÿßäóñìóÂîùÜÂäÔ°ßÂßóëúÎìóã ÂĆã¬îâÂ¬îĂì­ÿÂõÕÅèóâÿëöćãÈÖ¬îÃ­îâúæìóÂ
ăâ¬ăÕ­äòÛÂóäÜÂÜ­îÈîã¬óÈÿìâóñëâ ÝæÂóäèõÉòãæ¬óëùÕÃîÈăÌĀâÚÿØÅËöĈè¬ó 50% ÃîÈāØäéòßØ°ØöćëúÎìóã
Éñăâ¬ăÕ­äòÛÅøÚ Āæñ 96% ÉñâöÜòÎìóÃ­îâúæäòćèăìæäèâ×÷ÈāØäéòßØ°ØöćăÕ­äòÛÅøÚ  

 äóãÈóÚæ¬óëùÕ äñÛùè¬ó Ë¬îÈāìè¬ÛÚîùÜÂäÔ°ßÂßóÿßõćâÃ÷ĈÚ 93% ÃÔñÿÕöãèÂòÚ áòãÅùÂÅóâÖ¬î
äñÛÛÜÐõÛòÖõÂóäĀîÚÕäîãÕ°ÂĆÿßõćâÃ÷ĈÚÿË¬ÚÂòÚ ë¬èÚÉČóÚèÚË¬îÈāìè¬ĂÚĀßæÖàîä°âāâÛóãÂĆÿßõćâëúÈÃ÷ĈÚ 
Ì÷ćÈÝú­ëä­óÈâòæĀèä°ÂĆßãóãóâÜäòÛĀÖ¬ÈâòæĀèä°Øöćâöîãú¬ÿßøćîÚČóăÜĂË­ÂòÛîùÜÂäÔ°ßÂßó ØòĈÈãòÈëä­óÈâòæĀèä°
ëČóìäòÛîùÜÂäÔ°ßÂßóāÕãÿÊßóñîöÂÕ­èã  

 éúÚã°ÜäñëóÚÂóääòÂêóÅèóââòćÚÅÈÜæîÕáòãäñÛÛÅîâßõèÿÖîä°ÜäñÿØéăØã (ăØãÿÌõä°Ö) äñÛùè¬ó 
ë×õÖõáòãÅùÂÅóâØöćăØãÿÌõä°ÖäòÛĀÉ­È ĀãÂÖóâÜäñÿáØáòãÅùÂÅóâ ÖòĈÈĀÖ¬ Â.Å. 2554-ÿâ.ã. 2555 ßÛè¬ó Âóä
ìæîÂæèÈ (Fraud) ãòÈÿÜĆÚáòãÅùÂÅóâØöćăÕ­äòÛĀÉ­ÈâóÂØöćëùÕ ÖóââóÕ­èãāÜäĀÂäâăâ¬ß÷ÈÜäñëÈÅ° Âóä
ßãóãóâäèÛäèâÃ­îâúæ ĀæñÂóäßãóãóâÉñÛùÂäùÂÿÃ­óäñÛÛ ÖóâæČóÕòÛ áòãÅùÂÅóâÜäñÿáØìæîÂæèÈ
ØòĈÈìâÕØöćăÕ­äòÛĀÉ­È ÿÜĆÚÂäÔöÿèĆÛăÌÖ°Üæîâ (Phishing) āÕãÿâøćîÅä÷ćÈìæòÈÃîÈÜö 2554 ăØãÿÌõä°Ö ăÕ­äòÛ
ĀÉ­ÈáòãÅùÂÅóâàõËËõćÈÜäñâóÔ 309 ÿäøćîÈ ÚîÂÉóÂÚöĈ Üö 2554 ăØã ×øîÿÜĆÚ 1 ĂÚ 10 ÜäñÿØé Øöć×úÂĂË­ÿÜĆÚ
ÑóÚÂóäØČóàõËËõćÈëúÈëùÕĂÚāæÂ āÕãÖõÕîòÚÕòÛ 3 

 ÉóÂĀÚèÅõÕÕòÈÂæ¬óè ÅÔñÝú­èõÉòãÉ÷ÈëäùÜăÕ­è¬ó ĂÚÜòÉÉùÛòÚÂóäĂË­ÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ăÕ­âö
îõØÙõßæĂÚÂóäÕČóäÈËöèõÖîã¬óÈâóÂĂÚîùÜÂäÔ°îõÿæĆÂØäîÚõÂë°ìæóã ą ËÚõÕ ÕòÈÚòĈÚÉ÷ÈÿÜĆÚË¬îÈØóÈÃîÈ
îóËÎóÂäăÌÿÛîä°ĂÚÜòÉÉùÛòÚØöćÚČóáòãÅùÂÅóâÿÃ­óâóëú¬ÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ° āÕãÚČóÿîóÂõÉèòÖä
ÜäñÉČóèòÚÉóÂÂæù¬âÿëöćãÈÕòÈÂæ¬óèâóĂË­ĂÚÂóäÂ¬îîóËÎóÂääâÿßäóñÝú­ĂË­ĂÚÜòÉÉùÛòÚãòÈÃóÕÅèóâäú­Åèóâ
ÿÃ­óĂÉĂÚÂóäĀÂ­ÜòÎìó 
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2. ØåêÏöØöćÿÂöćãèÃ­îÈ 

 2.1 ÂóäÿÃöãÚ Storyboard 

 ÂõÖÖõéòÂÕõċ ĀëÚØõÖã° ĀæñîòÛÕùæÿæóñ ìñâñ (2557) Âæ¬óèè¬óÂóäÿÃöãÚ Storyboard ÂóäØČóëøćîÂóä
ÿäöãÚÂóäëîÚØöćÖ­îÈÂóäÚČóÿëÚîĂÚäúÜĀÛÛÿÚøĈîÿäøćîÈ ìäøîÖ­îÈÂóäĂì­âöÂóäÕČóÿÚõÚÿäøćîÈ âöÂóä
ÿÅæøćîÚăìèÃîÈÖòèæñÅä ìäøîëõćÈÃîÈáóãĂÚÿäøćîÈ āÕãÖ­îÈâöÂóäëä­óÈ Storyboard ÿÜĆÚÂóäÉòÕèóÈ
îÈÅ°ÜäñÂîÛáóßĂì­ÖäÈÂòÛØåêÐöÂóäÉòÕîÈÅ°ÜäñÂîÛáóß ÿßøćîÅèóâëâÕùæØóÈëóãÖóĀæñâöÅèóâ
ÿÜĆÚÿîÂáóß Ì÷ćÈâö 7 ÃòĈÚÖîÚÕòÈÚöĈ  

1) ÂóäÅõÕÿÚøĈîÿäøćîÈÿÜĆÚÂóäëä­óÈÿäøćîÈäóèĂì­ÂòÛÖòèæñÅäè¬óÖ­îÈÂóäëä­óÈĂì­ÖòèæñÅä
ØČóîñăäîãú¬ÂòÛĂÅä ØöćăìÚ ÿßøćîĂì­ÿÂõÕÅèóâëòâßòÚÙ°ÂòÚĂÚÿäøćîÈØöćÉñØČó 

2) ÿÃöãÚ Storyboard ÂóäÂČóìÚÕĀæñèóÕÖòèæñÅä ÊóÂÖ¬óÈ ą ĂÚÿäøćîÈ Ì÷ćÈëøćîÂóäÿäöãÚ
ÂóäëîÚØöćÿÅæøćîÚăìèăÕ­ÉñÖ­îÈÉČóÿÜĆÚÉñÖ­îÈÿÃöãÚ Storyboard æÈÛÚÂäñÕóêĂÚĀÖ¬æñÊóÂ āÕãÉñâö
ÂóäèóÕäúÜä¬óÈÃîÈÖòèæñÅäăè­Õ­èã ÿßøćîĂË­ĂÚÂóäëä­óÈāâÿÕæĂÚÃòĈÚÖîÚÖ¬îăÜ ÉóÂÚòĈÚÉñÿäöãÛ
ÿäöãÈæČóÕòÛÿäøćîÈĂì­ëîÕÅæ­îÈÂòÚăÜ 

3)  ÂóäîîÂĀÛÛÖòèæñÅäĀæñÊóÂÚòĈÚâöÅèóâÉČóÿÜĆÚÿË¬ÚÿÕöãèÂòÚÂòÛÂóäÅõÕÿÚøĈîÿäøćîÈ
ÂòÛÊóÂÿßäóñ×­óìóÂÿÚøĈîÿäøćîÈÂòÛÊóÂăâ¬âöÅèóâëòâßòÚÙ°ÂòÚÂĆÉñØČóĂì­ÿÚøĈîÿäøćîÈÕúÝõÕĀÜæÂăÜ ÕòÈÚòĈÚÂóä
îîÂĀÛÛÊóÂĀæñÖòèæñÅäÖ­îÈĂì­ëòâßòÚÙ°ÂòÛÿÚøĈîÿäøćîÈĂì­ëâÕùæâóÂØöćëùÕ ÂóäèóÕÖòèæñÅä ÊóÂ
ëČóìäòÛëøćîÂóäÿäöãÚÂóäëîÚÚöĈÂĆĂË­āÜäĀÂäâ Adobe Flash Professional CS6 Āæñ Adobe Photoshop 
CS6 ĂÚÂóäË¬èãëä­óÈÖòèæñÅäÂĆăÕ­ 

4)  Ăë¬ßøĈÚÝõèĀæñæèÕæóã ÂóäĂë¬ßøĈÚÝõèĀæñæèÕæóãĂì­ÂòÛÖòèæñÅäìäøîèòÖ×ùØöćëä­óÈ
Ã÷ĈÚâóÿßøćîÿßõćâÅèóâÿìâøîÚÖóâÙääâËóÖõìäøîÖóâĀÛÛØöćăÕ­îîÂĀÛÛăè­ÿË¬Ú Âóäëä­óÈÖ­Úăâ­ìäøî
Ö­ÚìÎ­óÅèäÉñĂË­ëöØöćăâ¬ÿÃ­ââóÂÉÚÿÂõÚăÜÿßäóñÉñØČóĂì­ÖòèìÚòÈëøî ìäøîÖòèæñÅäÚòĈÚâöÅèóâāÕÕÿÕ¬Ú
Ú­îãæÈ 

5)  Âóäëä­óÈÅèóâÿÅæøćîÚăìèĂì­ÂòÛëøćîÂóäÿäöãÚÂóäëîÚ ÿÜĆÚÂóäÂČóìÚÕÂóä
ÿÅæøćîÚăìèÃîÈāâÿÕæ Ì÷ćÈëóâóä×ØČóăÕ­ìæóãĀÛÛØòĈÈÂóäĂë¬āÅäÈä¬óÈĂì­ÂòÛāâÿÕæ ÂóäÂČóìÚÕ
ÿë­ÚØóÈÂóäÿÅæøćîÚăìèÃîÈèòÖ×ù ÂČóìÚÕÅöã°ÿàäâĂì­èòÖ×ùÿÅæøćîÚăìèăÜÖóâÅöã°ÿàäâ 
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6)  ÂóäßóÂã°ÿëöãÈ ÿßøćîĂì­ăÕ­Âóä°ÖúÚØöćëâÛúäÔ°ÂóäßóÂã°ÿëöãÈØöćÿÜĆÚÙääâËóÖõĀæñ
ëîÕÅæ­îÈăÜÂòÛëöìÚ­ó Ø¬óØóÈÃîÈÖòèæñÅäÂĆÉñØČóĂì­ăÕ­Âóä°ÖúÚØöćëâÛúäÔ°âóÂãõćÈÃ÷ĈÚìæòÂĂÚÂóäßóÂã°
ÿëöãÈ ÅèäßóÂã°Ăì­ËòÕ×­îãËòÕÅČó ÿëöãÈÕòÈàòÈËòÕ ĀæñßóÂã°Ăì­ÖäÈÂòÛÅóĀäĆÅÿÖîä°ÖòèæñÅä 

7)  ÂóäÜäñâèæÝæËõĈÚÈóÚĀæñÚČóăÜÖòÕÖ¬î ìäøîÂóäÿäÚÿÕîä°ÿÜĆÚÂóäØČóÈóÚāÕãÂóä
ÚČóăàæ°áóßÿÅæøćîÚăìèØöćØČóÿëäĆÉÿäöãÛä­îãĀæ­èÚČóăÜÖòÕÖ¬îáóßÿßõćâÿÖõâÿßøćîĂì­ÈóÚÿÂõÕÅèóâäóÛäøćÚ âö
ÅèóâëòâßòÚÙ°ÂòÚ ĀæñÿßøćîĂì­ÈóÚîîÂâóëâÛúäÔ°ĀÛÛâóÂØöćëùÕ 

2.2 ÅèóâìâóãÃîÈĀîÚõÿâËòÚ 

 Paul Wells (1998 î­óÈĂÚ äù¬ÈÚáó ëòÈÃéäö, 2555: îîÚăæÚ°) ĀîÚõÿâËòÚ (Animation) ìäøîÅČóè¬ó 
Animate Āæñ Animator âóÉóÂäóÂéòßØ°æóÖõÚ ´Animareµ Ì÷ćÈâöÅèóâìâóãè¬ó ØČóĂì­âöËöèõÖáóßãÚÖä°
ĀîÚõÿâËòÚÉ÷ÈâöÅèóâìâóã×÷ÈÂóäëä­óÈëääÅ°æóãÿë­ÚĀæñäúÜØäÈØöćăâ¬âöËöèõÖ Ăì­ÿÅæøćîÚăìèÿÂõÕâöËöèõÖ
Ã÷ĈÚâóăÕ­ Âóäëä­óÈëääÅ°ÈóÚĀîÚõÿâËòÚĂÚîÕöÖ ÿäõćâÉóÂÂóäÚČóáóßÿÃöãÚâóÖòÕÖ¬îÂòÚØöæñáóß ÿßøćîĂì­
âîÈÿìĆÚè¬óáóßÚòĈÚÿÂõÕÂóäÿÅæøćîÚăìè Ì÷ćÈÖ­îÈĂË­ÿèæóÚóÚĂÚÂóäëä­óÈĀîÚõÿâËòÚĀÖ¬æñÿäøćîÈ Ö¬îâóÿäõćâ
âöÂóäÚČóÿØÅāÚāæãöÕ­óÚÅîâßõèÿÖîä° ĀæñāÜäĀÂäâÜäñãùÂÖ°ØöćÿÂöćãèÃ­îÈÂòÛÂóäëä­óÈáóßãÚÖä°Âóä°ÖúÚ
ĀîÚõÿâËòÚÿÃ­óâóË¬èã ÖæîÕÉÚÂóäĂË­ÂæèõÙöĂÚÂóäÝæõÖÖ¬óÈ ą âóëä­óÈëääÅ°ÝæÈóÚ Ì÷ćÈÉñØČóĂì­ÝæÈóÚ
âöÅèóâëâÛúäÔ°âóÂãõćÈÃ÷ĈÚ 

 ÅèóâìâóãÃîÈĀîÚõÿâËòÚ ĀîÚõÿâËòÚìâóã×÷È Âóäëä­óÈáóßÿÅæøćîÚăìè āÕãÂóäÚČóáóßÚõćÈ
ìæóã ą áóßØöćâöÅèóâÖ¬îÿÚøćîÈ âóÊóãÕ­èãÅèóâÿäĆèØöćÿìâóñëâØČóĂì­ÿÂõÕáóßæèÈÖóÃîÈÂóä
ÿÅæøćîÚăìè (ÙääâÜßÚ æöîČóÚèãāËÅ, 2550) 

 ĀîÚõÿâËòÚÅøî ÂóäØČóáóßÿÅæøćîÚăìèāÕãĂË­èõÙöÂóäìäøîÿØÅÚõÅĂì­ĀÂ¬ëõćÈØöćăâ¬ëóâóä×
ÿÅæøćîÚăìèăÕ­Ăì­ëóâóä×ÿÅæøćîÚăìèìäøîÿëâøîÚâöËöèõÖÚòĈÚÿîÈâöÿØÅÚõÅĀæñèõÙöëä­óÈëääÅ°ìæóÂìæóã
èõÙö ÿË¬Ú ëóâóä×ÿÜĆÚăÕ­ØòĈÈáóßëîÈâõÖõ ĀæñëóââõÖõ āÕãÂóäÚČóáóßÉóÂØöć×¬óãØČóØòĈÈìâÕâóÿäöãÈÖ¬îÂòÚ 
ÿÂõÕÿÜĆÚáóßÿÅæøćîÚăìèĀîÚõÿâËòÚ ́Animationµ ìäøîÂóäëä­óÈëääÅ°Õ­èãÿØÅÚõÅÅîâßõèÿÖîä°ÂäóàõÂ
ĂÚāÜäĀÂäâëä­óÈëääÅ°ÝæÈóÚĀîÚõÿâËòÚ (ËÚñßòÓÚ° ßÚâèòÚ, â.Ü.Ü.) 

 ÕòÈÚòĈÚÉ÷ÈëäùÜè¬óĀîÚõÿâËòÚÅøî Âóäëä­óÈáóßÿÅæøćîÚăìèÕ­èãÂóäÚČóÿîóáóßÚõćÈâóÿäöãÈæČóÕòÛÂòÚ
ÿÜĆÚÿìÖùÂóäÔ°ÌČĈó ą îã¬óÈÖ¬îÿÚøćîÈÿßøćîĂì­ÿìĆÚ×÷ÈâõÖõÃîÈÂóäÿÅæøćîÚăìèĀæñĂÚÜòÉÉùÛòÚâöÂóäëä­óÈ
ĀîÚõÿâËòÚÕ­èãÅîâßõèÿÖîä°ìäøîÌîàÖ°Āèä°ØöćßòÓÚóÖóâÿØÅāÚāæãöÿßøćîĂì­ÈóÚĀîÚõÿâËòÚëâÛúäÔ°ãõćÈÃ÷ĈÚ  
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 2.3 ÿØÅāÚāæãöØóÈÂóäé÷ÂêóĂÚĀÈ¬ÃîÈÂóäÿäöãÚäú­ 

 Capenter C.R. and Edgar Dale(î­óÈĂÚ èäõÚØä° ÉòÚØä°ÊČćó, 2555: îîÚăæÚ°) ăÕ­ÜäñâèæìæòÂÂóä
ĀæñØåêÐöÿØÅāÚāæãöØóÈÂóäé÷ÂêóĂÚæòÂêÔñÃîÈÂóäÿäöãÚäú­ØöćâöÜäñëõØÙõáóß 10 ÜäñÂóä Åøî 

  1) ìæòÂÂóäÉúÈĂÉ ëøćîÿØÅāÚāæãöØóÈÂóäé÷ÂêóÉñâößæòÈÉúÈĂÉØöćëČóÅòÎĂÚÂõÉÂääâÂóä
ÿäöãÚÂóäëîÚ ÿßäóñÿÜĆÚëõćÈØöćëóâóä×ÝæòÂÕòÂ ë¬ÈÿëäõâĀæñÿßõćâßúÚÂäñÛèÚÂóäÉúÈĂÉ ØöćâöîõØÙõßæÖ¬î
ßæòÈÅèóâëÚĂÉ ÅèóâÖ­îÈÂóä ÅèóâÜäóä×Úó ĀæñÅèóâÅóÕìèòÈÃîÈÝú­ÿäöãÚØöćÉñé÷Âêó 
  2) ÂóäßòÓÚóâāÚØòéÚ° (Concept) ë¬èÚÛùÅÅæ èòëÕùÂóäÿäöãÚÂóäëîÚÉñË¬èãë¬Èÿëäõâ
ÅèóâÅõÕ ÅèóâÿÃ­óĂÉĀÂ¬Ýú­ÿäöãÚĀÖ¬æñÅÚ ÕòÈÚòĈÚÂóäÿæøîÂ ÂóäÝæõÖĀæñÂóäĂË­èòëÕùÂóäÿäöãÚÂóäëîÚ 
ÅèäÉñÖ­îÈëòâßòÚÙ°ÂòÛÅèóâëóâóä×ÃîÈÝú­ëîÚĀæñÝú­ÿäöãÚ ÖæîÕ×÷ÈÉùÕâù¬ÈìâóãÃîÈÂóäÿäöãÚØöćÂČóìÚÕ 
  3) ÂäñÛèÚÂóäÿæøîÂĀæñÂóäëîÚÕ­èãëøćîÿØÅāÚāæãö ÅèóâëòâßòÚÙ°äñìè¬óÈÂóä
ÜÐõÛòÖõÿÂöćãèÂòÛëøćîÉñÿÜĆÚĀÛÛæúÂāÌ¬ĂÚÂäñÛèÚÂóäÿäöãÚÂóäëîÚ ÕòÈÚòĈÚÂóäÿæøîÂ ÂóäĂË­Âóä
ÖîÛëÚîÈ ĀæñÝæõÖÝæÉ÷ÈÉñÖ­îÈßõÉóäÔóÿÜĆÚĀÝÚäèâÿßøćîëÚîÈÅèóâÖ­îÈÂóäĀæñÜäñëÛÂóäÔ°ÿÕõâ
ÃîÈÝú­ÿäöãÚîã¬óÈëîÕÅæ­îÈÂòÚ 
  4) ÂóäÉòÕäñÿÛöãÛÜäñëÛÂóäÔ°ÿØÅāÚāæãöØóÈÂóäé÷Âêó Ýú­ÿäöãÚÉñÿäöãÚăÕ­ÕöÉóÂëøćî
ÿØÅāÚāæãöØöćÉòÕäñÿÛöãÛÿÜĆÚäñÛÛ ĀæñâöÅèóâìâóãÖóâÅèóâëóâóä×ÃîÈÿÃó 
  5) Âóäâöë¬èÚäèâĀæñÂóäÜÐõÛòÖõ Ýú­ÿäöãÚÖ­îÈÂóäâöë¬èÚä¬èâ ĀæñÂóäÜÐõÛòÖõÕ­èã
ÖÚÿîÈâóÂØöćëùÕ ÉóÂÂõÉÂääâÂóäÿäöãÚÂóäëîÚ ÿßäóñÿÜĆÚìÚØóÈØöćÉñØČóĂì­ëóâóä×ßòÓÚóÂóäÿäöãÚäú­
ØöćâöÜäñëõØÙõáóß ÕòÈÚòĈÚÂóäÉòÕëøćîÿØÅāÚāæãöÅèäÅČóÚ÷È×÷ÈìæòÂÂóäÿìæ¬óÚöĈ 
  6) ÂóäÞ÷ÂÌČĈóĀæñÂóäÿÜæöćãÚĀÜæÈëõćÈÿä­óÛ¬îã ą ëøćîØöćëóâóä×ë¬ÈÿëäõâÂóäÞ÷ÂÌČĈóĀæñâö
ÂóäÿÜæöćãÚĀÜæÈëõćÈÿä­óîãú¬ÿëâî ÉñË¬èãë¬ÈÿëäõâÅèóâÿÃ­óĂÉ ÿßõćâÅèóâÅÈØÚĂÚÂóäÉČó ãòćèãùÅèóâëÚĂÉ
ĀæñØČóĂì­ÿÂõÕäúÜĀÛÂóäÿäöãÚäú­ØöćÿÜĆÚÜäñāãËÚ°îã¬óÈÂè­óÈÃèóÈ 
  7) îòÖäóÂóäÿëÚîëøćîĂÚÂóäÿäöãÚÂóäëîÚ îòÖäóìäøîË¬èãÿèæóÂóäÿëÚîÃ­îÅèóâäú­
Ö¬óÈ ą ÉñÖ­îÈâöÅèóâëîÕÅæ­îÈÂòÛÅèóâëóâóä×îòÖäóÂóäÿäöãÚäú­ĀæñÜäñëÛÂóäÔ°ÃîÈÝú­ÿäöãÚ 
  8) ÅèóâËòÕÿÉÚ ÅèóâëîÕÅæ­îÈĀæñÅèóâÿÜĆÚÝæ ëøćîØöćâöæòÂêÔñËòÕÿÉÚ ëîÕÅæ­îÈ
ÂòÛÅèóâÖ­îÈÂóä ĀæñëòâßòÚÙ°ÂòÛÝæØöćß÷ÈÜäñëÈÅ°ÃîÈÝú­ÿäöãÚÉñØČóĂì­ÿÂõÕÂóäÿäöãÚäú­ăÕ­Õö 
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  9) Âóä×¬óãāãÈØöćÕö āÕãØöćÂóäÿäöãÚäú­ĀÛÛÿÂ¬óăâ¬îóÉ×¬óãØîÕăÜëú¬ÂóäÿäöãÚäú­Ăìâ¬ăÕ­
îã¬óÈîòÖāÚâòÖõ É÷ÈÅèäÉñÖ­îÈëîÚĀÛÛ×¬óãāãÈÿßäóñÝú­ÿäöãÚÖ­îÈÂóäĀÚñÚČóÂóäÜÐõÛòÖõ ÿßøćîÜäñãùÂÖ°
Åèóâäú­ĀæñÿÉÖÅÖõØöćÕöÖ¬îÂóäÿäöãÚäú­ÚòĈÚØöćÿÜĆÚÜäñāãËÚ°Ö¬îÂóäÚČóăÜĂË­ĂÚë×óÚÂóäÔ°ÉäõÈ 
  10) ÂóäĂì­äú­Ýæ ÂóäÿäöãÚäú­ÉñÕöÃ÷ĈÚ ×­óìóÂëøćîÿØÅāÚāæãöË¬èãĂì­Ýú­ÿäöãÚäú­ÝæÂóäÂäñØČó
ØòÚØöìæòÈÉóÂăÕ­ÜÐõÛòÖõÂõÉÂääâăÜĀæ­è 

  Bugelski(î­óÈĂÚ éõèóßä î­ÚëùèääÔ, 2553) ăÕ­ëÚòÛëÚùÚè¬ó ÂóäÿäöãÚäú­ÉñÿÜĆÚÝæÉóÂÂóä
ÂäñØČóÃîÈÝú­ÿäöãÚ ăâ¬ĂË¬ÂäñÛèÚÂóä×¬óãØîÕÃîÈÝú­ëîÚ ìóÂĀÖ¬Ýú­ëîÚÿÜĆÚÿßöãÈÝú­ÿÖäöãâë×óÚÂóäÔ°
ĀæñÉòÕäñÿÛöãÛÜäñëÛÂóäÔ°ØöćØòÚëâòãăè­Ăì­ ÿßøćîÝú­ÿäöãÚÉñăÕ­ÿËøćîâāãÈÅèóâäú­Ăìâ¬ăÕ­ëñÕèÂ Ì÷ćÈ
ìâóã×÷Èè¬ó ÿØÅāÚāæãöØóÈÂóäé÷ÂêóÉñÿÜĆÚÖòèÜäñëóÚÅèóâäú­āÕãÖäÈĀÂ¬Ýú­ÿäöãÚ 

 Úÿäéä° ÛùÎÿæõé (â.Ü.Ü.) ăÕ­Âæ¬óèè¬óìæòÂÂóäĀæñØåêÐöØöćÿÂöćãèÂòÛÚèòÖÂääâĀæñÿØÅāÚāæãö
ØóÈÂóäé÷ÂêóãòÈÖ­îÈîóéòãèõÙöÂóäØöćëČóÅòÎÅøî èõÙöÂóäÿËõÈâÚùêã°èõØãó (Humanistic Approach) ăÕ­ĀÂ¬ 
ÂóäØöćÅäúĂì­ÅèóâëÚĂÉÖ¬îÂóäßòÓÚóĂÚÕ­óÚÅèóâÿÉäõÎÿÖõÛāÖÃîÈÝú­ÿäöãÚĀÖ¬æñÅÚ ĀæñèõÙöÂóäëîÚÿËõÈ
äñÛÛ (Systematic Approach) ăÕ­ĀÂ¬ ÂóäÉòÕÂóäÿäöãÚÂóäëîÚāÕãîóéòãèõÙöäñÛÛ 

 ëäùÜăÕ­è¬óÂóäÿäöãÚäú­ØöćâöÜäñëõØÙõáóßØóÈÿØÅāÚāæãöÚòĈÚÿÂõÕÉóÂÂóä×¬óãāãÈØöćÕö ÿßäóñÂóä
ÿäöãÚäú­ĀÛÛÿÂ¬óăâ¬îóÉ×¬óãØîÕăÜëú¬ÂóäÿäöãÚäú­ĂÚäúÜĀÛÛĂìâ¬ăÕ­îã¬óÈîòÖāÚâòÖõÿÚøćîÈÉóÂÿØÅāÚāæãöØöćâö
ÂóäßòÓÚóîã¬óÈÖ¬îÿÚøćîÈ ÕòÈÚòĈÚëøćîØöćÉñÚČóÿëÚîÖ­îÈāãÈ×÷ÈÝú­äòÛËâÿÜĆÚîã¬óÈÕöĀæñëóâóä×ÚČóÅèóâäú­ăÜ
ĂË­ĂÚë×óÚÂóäÔ°ÉäõÈ ą ăÕ­îã¬óÈ×úÂÖ­îÈ 

 2.4 ÅèóâÉäõÈÃîÈāæÂîîÚăæÚ° 

 ßòÚÙ°éòÂÕõċ îóáóÃÉä (2559: îîÚăæÚ°) ëòÈÅâîîÚăæÚ°ÛÚîõÚÿØîä°ÿÚĆÖâõĂË¬ë×óÚØöćĀì¬È Âóä
ÿäöãÚäú­ ÅèóâëÚùÂëÚóÚ Âóäëä­óÈÅèóâËîÛ ÂóäĀëÕÈÅèóâÿìĆÚ ÂóäËâÿËãĀæñëääÿëäõÎÿãõÚãîĀÖ¬
ÿßöãÈîã¬óÈÿÕöãè ëòÈÅâîîÚăæÚ°îöÂÕ­óÚìÚ÷ćÈØöćØùÂÅÚÉñăÕ­ßÛ ăâ¬è¬óÚóØöĂÕÚóØöìÚ÷ćÈÿëâîÂĆÅøî Âóä
ëä­óÈÅèóâÿØĆÉ ÂóäÕú×úÂÿìãöãÕìãóâ ÂóäÕ¬óØî ÂóäÜäñÔóâ Âóäëä­óÈÅèóâÿÂæöãÕËòÈ ÂóäæñÿâõÕÅèóâ
ÿÜĆÚë¬èÚÖòè ìæîÂæèÈ ëä­óÈÂäñĀëĀæñÖòÕëõÚëõćÈÖ¬óÈ ą ÉóÂÃ­îâúæÕ­óÚÿÕöãè ÿÜĆÚÖ­Ú 

1) ëòÈÅâîîÚăæÚ°ăâ¬âöÅèóâë¬èÚÖòè 

 Ã­îâúæÛÚëøćîëòÈÅâîîÚăæÚ°ÚòĈÚÿÜĆÚÃ­îâúæØöćë¬È-äòÛ×÷ÈÖòèÝú­ĂË­āÕãÖäÈ ÿÜĆÚÃ­îâúæØöćăâ¬ăÕ­Ý¬óÚ
ÂóäÂæòćÚÂäîÈÉóÂìÚ¬èãÈóÚĂÕ ą ÿÜĆÚÃ­îâúæØöćăâ¬âößäâĀÕÚ ăâ¬âöÕ¬óÚÖäèÉëîÛ Ì÷ćÈìâóãÅèóâè¬ó
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Ã­îâúæÛÚāæÂîîÚăæÚ°ÚòĈÚÿÜĆÚÃ­îâúæØöćÿÅæøćîÚØöćăÕ­îã¬óÈâöîõëäñ ăâ¬âöÃîÛÿÃÖäèâØòĈÈÃóÕÂóäÅèÛÅùâ
ìäøîâóÖäÑóÚĂÕ ą ĂÚÂóäÚČóÿîóÃ­îâúæăÜĂË­ĀæñìóÂëøćîëòÈÅâîîÚăæÚ°×úÂÚČóăÜĂË­ĂÚØóÈâõËîÛ
ëóâóä×ËòÂÚČóëòÈÅâăÜĂÚØóÈÖäÈÃ­óâÂòÛÅèóâÉäõÈ ëä­óÈÅèóâÿÂæöãÕËòÈĀæñÝæÂäñØÛĂÚÕ­óÚØöć
ëòÈÅâăâ¬ß÷ÈÜäóä×ÚóăÕ­āÕãÈ¬óã Ýú­ĂË­ëøćîëòÈÅâîîÚăæÚ°Ö­îÈÖäñìÚòÂîãú¬ÿëâîè¬ó ØòÚØöØöćØ¬óÚÿÃ­óëú¬
ëòÈÅâîîÚăæÚ° ÅèóâÿÜĆÚë¬èÚÖòèÃîÈØ¬óÚÉñìóãăÜØòÚØö Ã­îâúæë¬èÚÖòèÃîÈØ¬óÚØùÂÜäñÿáØØöćØ¬óÚ
ÅèäÿÜĆÚÿÉ­óÃîÈÂæòÛÂæóãÿÜĆÚØäòßã°ëõÚîòÚæČĈóÅ¬óÃîÈÝú­ÜäñÂîÛÂóäëøćîîîÚăæÚ°ĀæñëõćÈØöćØ¬óÚÖ­îÈ
ãîâäòÛÿâøćîÿÃ­óëú¬ëòÈÅâîîÚăæÚ°ÂĆÅøî ́Âóä×úÂëîÕĀÚâµ ĂÚäúÜĀÛÛÖ¬óÈ ą ØòĈÈÉóÂÝú­ÜäñÂîÛÂóäëøćî
îîÚăæÚ° ÉóÂáóÅäòÑ ÉóÂîóËÎóÂä ðæð Ý¬óÚîùÜÂäÔ°ÕõÉõØòæ ØöćìæóÂìæóã äèâØòĈÈāØäéòßØ°âøî×øî ÿÂâ
îîÚăæÚ°Āæñ ÂóäëîÕĀÚâÝ¬óÚÅùÂÂöĈ (Cookies) ÿÜĆÚÖ­Ú 

2) ÂóäāÉäÂääâÃ­îâúæ 

 ÂóäāÉäÂääâÃ­îâúæâöÖòĈÈĀÖ¬ÂóäāÉâÖöÿßøćîÖ­îÈÂóäÃ­îâúæÛùÅÅæāÕãÖäÈ ăÜÉÚ×÷ÈÂóäāÉäÂääâ
ÑóÚÃ­îâúæÃÚóÕĂìÎ¬ ÿË¬Ú ÑóÚÃ­îâúæØóÈÙùäÂõÉ ÑóÚÃ­îâúæØóÈÂóäÿÈõÚ ÑóÚÃ­îâúæÅèóââòćÚÅÈÉóÂ
áóÅäòÑ ÑóÚÃ­îâúæÉóÂëøćîîîÚăæÚ°Ö¬óÈ ą ÿÜĆÚÖ­Ú ÂóäāÉäÂääâÃ­îâúæĂÚāæÂÕõÉõØòæÚòĈÚÉ÷Èăâ¬Ö¬óÈÉóÂ
ÂóäāÉäÂääâØäòßã°ëõÚÿæãÿßöãÈĀÖ¬ĂË­èõÙöÂóäĀæñÿØÅāÚāæãöÿÃ­óâóË¬èãĂÚÂóäāÉäÂääâĀæñØäòßã°ëõÚ
ĂÚāæÂÕõÉõØòæÂĆÅøîÃ­îâúæÚòćÚÿîÈ ëøćîëòÈÅâîîÚăæÚ°ÅøîĀìæ¬ÈäèâÃ­îâúæë¬èÚÛùÅÅæØöćĂìÎ¬ØöćëùÕ É÷Èăâ¬Ú¬ó
ĀÜæÂĂÉÿæãè¬ó ëøćîëòÈÅâîîÚăæÚ°ÿÜĆÚØöćìâóãÜîÈÃîÈîóËÎóÂäØöćÖ­îÈÂóäÃāâãÃ­îâúæë¬èÚÖòèÃîÈ
ĂÅäÂĆÖóâØöćÖÂÿÜĆÚÿÜ­óìâóãÃîÈâõÉÊóËößÿìæ¬óÚòĈÚ ÂóäĂË­ëøćîîîÚăæÚ°É÷Èăâ¬ăÕ­âöÅèóâÜæîÕáòãÿëâî
ăÜ ÉóÂÂóäÿÜõÕÿÝãÃîÈ The Telegraph ÿâøćîÿÕøîÚ ÖùæóÅâ 2011 ßÛè¬óè¬ó ĂÚĀÖ¬æñèòÚÝú­ĂË­ Facebook 
äóè 600,000 ÛòÎËö ×úÂāÉâÖöÉóÂĀïĆÂÿÂîä° ÿÜ­óìâóãÃîÈßèÂĀïĆÂÿÂîä° ÅøîÖ­îÈÂóäÃ­îâúæØöćÿÜĆÚ 
Ã­îÅèóâ áóß ĀæñÃ­îâúæë¬èÚÖòèÖ¬óÈ ą ØùÂÜäñÿáØ ĀæñÜæîâÖòèÖÚÃîÈÿÉ­óÃîÈÛòÎËöÿßøćîë¬ÈÃ­îâúæ
ìæîÂæèÈăÜãòÈëâóËõÂĂÚÂæù¬â ìæîÂÃóãëõÚÅ­óÜæîâ ìäøîĀâ­ĀÖ¬ÂóäìæîÂæèÈÿßøćîÂóäÅùÂÅóâØóÈ
ÿßé ÿÜĆÚÖ­Ú Facebook É÷ÈÿÜĆÚëøćîëòÈÅâîîÚăæÚ°Øöć×úÂāÉâÖöÿßøćîÂóäÃāâãÃ­îâúæâóÂØöćëùÕĀì¬ÈìÚ÷ćÈ 

3) ÚòÂÜ¬èÚÿèĆÛ 

 ĂÚëòÈÅâîîÚăæÚ°ÚòĈÚØ¬óÚÉñăÕ­ßÛÛùÅÅæìæóÂìæóãÜäñÿáØ ìÚ÷ćÈĂÚÚòĈÚÂĆÅøîÂæù¬âÅÚØöćäú­ÉòÂ
ÂòÚĂÚËøćî ́ÚòÂÜ¬èÚÿèĆÛµ (Troll) ìäøî×­óÉñÿØöãÛÂòÛáóêóăØãÅÈÉñÿäöãÂè¬óßèÂ ́ÿÂäöãÚµ ÂĆÅÈÉñăÕ­ 
ÛùÅÅæÿìæ¬óÚöĈ ÿÜĆÚßèÂØöćĀëÕÈÂõÉÂääâÛÚāæÂîîÚăæÚ°ÉóÂßåÖõÂääâÃîÈÖòèÿîÈÉóÂÂóäé÷ÂêóØöćâö
ÂóäÿÝãĀßä¬ĂÚèóäëóä Journal Personality and Individual Differences Üö 2014 ßÛè¬óßèÂ ́ÚòÂÜ¬èÚ
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ÿèĆÛµ Ì÷ćÈÿÜĆÚÝú­ĂË­îõÚÿØîä°ÿÚĆÖë¬èÚìÚ÷ćÈÚòĈÚÉñâöÅèóâëòâßòÚÙ°ÂòÛÛùÅæõÂáóß 4 ĀÛÛÕ­èãÂòÚÅøî ìæÈ
ÖòèÿîÈ (Narcissism) ÉõÖÜ¬èÚ (âöÅèóâÅõÕĀæñÜòÎÎóÕöĀÖ¬ÉõÖØäóâ) (Psychopathy) ËîÛāÂìÂ
ìæîÂæèÈ ( Machiavellianism) ĀæñÚõãâìóÅèóâëùÃÛÚÅèóâÿÉĆÛÜèÕÃîÈÝú­îøćÚ(Sadism) 

ëäùÜăÕ­è¬óëòÈÅâîîÚăæÚ°ÛÚāæÂîõÚÿØîä°ÿÚĆÖĂÚÜòÉÉùÛòÚÿÜĆÚĀìæ¬ÈÃîÈîóËÎóÂääâØöćÅÚëòÈÅâ
Ö­îÈĂì­ÅèóâëČóÅòÎ äèâ×÷ÈÂóäĂË­ÈóÚëøćîëòÈÅâîîÚăæÚ°ØöćĀßä¬ìæóãÃîÈÅÚĂÚëòÈÅâ ãòÈÃóÕÅèóâäú­
ÅèóâÿÃ­óĂÉĂÚÂóääòÛäú­ëøćîØöć×úÂèõÙö 

 2.5 áòãÅùÂÅóâÛÚëøćîëòÈÅâîîÚăæÚ° 

îõÚÿÖîä°ÿÚĆÖâöØòĈÈÃ­îÕöĀæñÃ­îÿëöã îõÚÿÖîä°ÿÚĆÖëóâóä×ØČóĂì­ÿÃ­ó×÷ÈÃ­îâúæÖ¬óÈ ą ăÕ­È¬óãÃ÷ĈÚ ĀÖ¬ÂĆ
ØČóĂì­ÿëöãÃ­îâúæØöćëČóÅòÎăÕ­È¬óãÃ÷ĈÚÕ­èã ×­óăâ¬ăÕ­äñèòÈÖòèÿîÈ Ì÷ćÈĂÚāæÂîõÚÿÖîä°ÿÚĆÖÚòĈÚÉñâöÂæù¬âÅÚØöć
ÿäöãÂÖòèÿîÈÂè¬ó Hacker Ì÷ćÈëõćÈØöćÿìæ¬óĀïÂÿÂîä°ëä­óÈÿßøćîâóæ­èÈÃ­îâúæĂÚÿÅäøćîÈÅîâßõèÿÖîä°ÚòĈÚ ą Éñ
ÿäöãÂè¬ó Malware 

1) ÅèóâìâóãÃîÈ Hacker Āæñ Cracker 

 Hacker Āæñ Cracker ìäøî ÚòÂÿæÈÅîâßõèÿÖîä°ìâóã×÷È Ýú­ØöćâöÅèóâÿËöćãèËóÎĂÚëóÃó
ÅîâßõèÿÖîä° Ýú­ØöćâöÅèóâäú­ĂÚäóãæñÿîöãÕ ìäøî Ýú­ØöćâöÅèóâÿÊæöãèĂÚÂóäĀÂ­ÜòÎìóÉóÂÃ­îÉČóÂòÕĂÚ
ÜòÉÉùÛòÚÚòĈÚâö 2 ÅèóâìâóãìæòÂ ĂÚØóÈØöćÕö Āæñ ăâ¬Å¬îãÕö ÅèóâìâóãØöćÿÜĆÚØöćÚõãâ ĀæñßÛăÕ­Û¬îãĂÚ
ëøćîÚòĈÚ âòÂÉñăâ¬Õö āÕãÉñìâóã×÷È îóËÎóÂäÅîâßõèÿÖîä°(Hacker) ë¬èÚĂÚØóÈØöćÕöÅøî ÚòÂìó
Ã­îÛÂßä¬îÈÛÚÅîâßõèÿÖîä°(Cracker) Hacker ÅøîÝú­ØöćâöÅèóâëÚĂÉîã¬óÈâóÂĂÚÂóäØČóÈóÚîòÚÌòÛÌ­îÚ
ÃîÈÂóäØČóÈóÚÃîÈäñÛÛÜÐõÛòÖõÂóäÅîâßõèÿÖîä°  ë¬èÚâóÂ Hacker ÉñÿÜĆÚāÜäĀÂäâÿâîä° 
ÕòÈÚòĈÚ Hacker É÷ÈăÕ­äòÛÅèóâäú­ÃòĈÚëúÈÿÂöćãèÂòÛäñÛÛÜÐõÛòÖõÂóäĀæñ Programming Languages ØČóĂì­
ßèÂÿÃóîóÉäú­ÉùÕî¬îÚáóãĂÚäñÛÛĀæñØöćâóÃîÈÉùÕî¬îÚÚòĈÚ Āæñ Hacker ãòÈÅÈÅ­ÚìóÅèóâäú­ÿßõćâÿÖõâ 
ÿßøćî ĀÛ¬ÈÜòÚÅèóâäú­ØöćßèÂÿÃóÅ­ÚßÛĀæñăâ¬âöÿÉÖÚóØöćÉñØČóæóãÃ­îâúæ ë¬èÚÃîÈ Cracker ÅøîÛùÅÅæØöćÛùÂ
äùÂìäøîäÛÂèÚäñÛÛÅîâßõèÿÖîä°Øöćîãú¬ì¬óÈăÂæÕ­èãÿÉÖÚóä­óã Cracker ÿâøćîÛùÂäùÂÿÃ­óëú¬äñÛÛ ÉñØČóæóã
Ã­îâúæØöćëČóÅòÎØČóĂì­Ýú­ĂË­ăâ¬ëóâóä×ĂË­ÈóÚÅîâßõèÿÖîä° ìäøîîã¬óÈÚ­îãÂĆØČóĂì­ÿÂõÕÜòÎìóĂÚäñÛÛ
ÅîâßõèÿÖîä°ÃîÈÿÜ­óìâóã āÕãÂäñØČóÃîÈ Cracker ÉñâöÿÉÖÚóâù¬Èä­óã 

 

 

http://www.เกร็ดความรู้.net/%E0%B8%AA%E0%B8%B5%E0%B8%9B%E0%B8%A3%E0%B8%B0%E0%B8%88%E0%B8%B3%E0%B8%A7%E0%B8%B1%E0%B8%99/
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2) Malware 

 âòæĀèä° (Malware) ã¬îâóÉóÂÅČóè¬ó Malicious Software âòæĀèä°è¬óÅøîāÜäĀÂäâØöć×úÂëä­óÈÃ÷ĈÚâó
ÿßøćîÜäñëÈÅ°ä­óãÖ¬îÿÅäøćîÈÅîâßõèÿÖîä°Āæñÿßøćîâóæ­èÈÃ­îâúæëČóÅòÎăÜÉóÂÝú­ĂË­ÈóÚÅîâßõèÿÖîä° 
āÕãâòæĀèä°Øöćäú­ÉòÂÂòÚÕöÂĆÅøî ăèäòë (Virus) ÿèõä°â (Worm) āØäÉòÚ (Trojan Horse) ëÜóãĀèä° (Spyware) 
Åöã°æ®îÂÿÂîä° (Key Logger) Åù­ÂÂöĈ (Cookie) ĀæñÂóä Malicious Mobile Code (MMC) ØöćîóéòãË¬îÈāìè¬
ÃîÈāÜäĀÂäâÛäóèÿÌîä° âòæĀèä°âöîãú¬ìæóãËÚõÕÕ­èãÂòÚ 

 ăèäòë (Virus) ÿÜĆÚāÜäĀÂäâØöćÖõÕÖ¬îÉóÂăàæ°ìÚ÷ćÈăÜëú¬îöÂăàæ°ìÚ÷ćÈăÕ­ Āæñëóâóä×ë¬ÈÝ¬óÚăàæ°
Õ­èãÂóäĀÚÛăèäòëăÜÂòÛăàæ°Āæñë¬ÈăÜãòÈÿÅäøćîÈÅîâßõèÿÖîä°îöÂÿÅäøćîÈìÚ÷ćÈăÕ­ āÕãăèäòëÉñØČóÂóä
ØČóæóãØòĈÈïóä°ÕĀèä°ĀæñÌîàÖ°Āèä°ĂÚÿÅäøćîÈßä­îâÂòÛăàæ°ØöćăèäòëĀÞÈÖòèÿîÈÿßøćîĀßä¬ÂäñÉóãăÜëú¬
ÿÅäøćîÈîøćÚ ą Õ­èã 

 ÿèõä°â (Worm) ëóâóä×ØöćÉñĀßä¬ÃãóãÖòèÿîÈāÕãØöćăâ¬Ö­îÈâöāÜäĀÂäâîøćÚĂÚÂóäĀßä¬ÂäñÉóãÂĆăÕ­
ÿË¬ÚÂòÚ ÿÜ­óìâóãÃîÈÿèõä°âÉñÉ­îÈØČóæóãäñÛÛÿÅäøîÃ¬óã ĀæñÃãóãÂóäĀßä¬ÂäñÉóãăÜãòÈÅîâßõèÿÖîä°
ÖòèîøćÚ ą āÕãÂóäë¬Èîöÿâæ°ìäøîË¬îÈāìè¬ÃîÈäñÛÛÜÏõÛòÖõÂóäÔ° 

 āØäÉòÚ (Trojan Horse) ÿÜ­óìâóãÃîÈâòæĀèä°ÖòèÚöĈÉñÅîãÉ­îÈØČóæóãäñÛÛĀæñÿÜõÕË¬îÈāìè¬
Ăì­ÂòÛÝú­ăâ¬ìèòÈÕöÿÃ­óâóØČóæóãäñÛÛĀæñÅèÛÅùâÉóÂäñãñăÂæ Āæñăâ¬Āßä¬ÂäñÉóãăÜãòÈăàæ°îøćÚ ą 

 ëÜóãĀèä° (Spyware) Éñăâ¬Āßä¬ÂäñÉóãăÜãòÈăàæ°îøćÚ ą ÿìâøîÚÂòÛāØäÉòÚ āÕãÿÜ­óìâóãÃîÈ
ëÜóãĀèä°ÚòĈÚÉ­îÈØöćÉñäÛÂèÚĀæñæñÿâõÕÅèóâÿÜĆÚë¬èÚÖòèÃîÈÝú­ĂË­ 

 Hybrid Malware/Blended Threats ÿÜĆÚâòæĀèä°ØöćîòÚÖäóãâóÂÿßäóñäèâÅèóâëóâóä×ÃîÈ 
ăèäòë ÿèõä°â āØäÉòÚ ëÜóãĀèä° ăè­Õ­èãÂòÚ 

 Phishing ÿÜĆÚâòæĀèä°ØöćÉ­îÈÉñÃāâãÃ­îâúæØóÈÂóäÿÈõÚ ÿË¬Ú ÛòÖäÿÅäÕõÖìäøîßèÂ Online Bank 
Account ÿÜĆÚÖ­Ú 

 ëäùÜăÕ­è¬óáòãÅùÂÅóâÛÚëøćîëòÈÅâîîÚăæÚ°âöÕ­èãÂòÚ 2 ÜäñÿáØ îã¬óÈĀäÂÅøîÂóäÅùÂÅóâÝ¬óÚ
ØóÈÂóäāÉäÂääâÃ­îâúæāÕãĂË­ÅèóâÛÂßä¬îÈÃîÈāÜäĀÂäâØöćëóâóä×ÿÃ­óÝ¬óÚäñÛÛăÕ­È¬óã ą 
ÉóÂâòæĀèä°ØöćâóÉóÂîöÿâæìäøîāÇêÔóÖ¬óÈ ą ÖóâÿèĆÛăÌÖ° Āæñîã¬óÈØöćëîÈÅøîÂóäÅùÂÅóâÝ¬óÚØóÈëøćî
ëòÈÅâîîÚăæÚ°ÅøîÂóäÅùÂÅóâØöćë¬ÈÖ¬îëáóßÉõÖĂÉÃîÈÝú­Øöć×úÂÂäñØČóÚČóăÜëú¬îóËÎóÂääâÛÚëøćîëòÈÅâ
îîÚăæÚ°  

http://www.เกร็ดความรู้.net/%E0%B8%95%E0%B8%B1%E0%B8%A7%E0%B8%A2%E0%B9%88%E0%B8%AD-%E0%B8%84%E0%B8%B3%E0%B8%A2%E0%B9%88%E0%B8%AD-%E0%B8%84%E0%B8%B3%E0%B8%AA%E0%B8%B1%E0%B9%89%E0%B8%99/
http://www.เกร็ดความรู้.net/%E0%B8%AA%E0%B8%81%E0%B8%B8%E0%B8%A5%E0%B9%80%E0%B8%87%E0%B8%B4%E0%B8%99%E0%B8%AD%E0%B8%B2%E0%B9%80%E0%B8%8B%E0%B8%B5%E0%B8%A2%E0%B8%99/
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3. ÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ  

 ĂÚÂóäÕČóÿÚõÚÈóÚáóÅÚõßÚÙ°ÚöĈØóÈÅÔñÝú­ÉòÕØČóăÕ­ÚČóÃ­îâúæâóÉóÂÈóÚèõÉòãÖ¬óÈ ą ØöćăÕ­âöÂóä
ÕČóÿÚõÚÿäøćîÈĂÂæ­ÿÅöãÈÂòÚÿßøćîÚČóâóÜäñãùÂÖ°ĂË­ÂòÛáóÅÚõßÚÙ°  ÕòÈÚöĈ 

 

áóßØöć 2.1 ĀîÚõÿâËòÚÿäøćîÈ ìù¬ÚÕö ëùÃáóßÕö ăâ¬ĂË¬ÿäøćîÈãóÂ 

ÚùÉäõÚØä° âöāáÅÂõÉ ÜòÎÎó ÿãĆÚÛČóäùÈĀæñèóëÚó ëõĈÚØùÂÃ° (2557)  áóÅèõËóÅîâßõèÿÖîä°ÙùäÂõÉ 
ÅÔñÿØÅāÚāæãöëóäëÚÿØé âìóèõØãóæòãëãóâăÕ­ßòÓÚóĀîÚõÿâËòÚÿäøćîÈ ìù¬ÚÕö ëùÃáóßÕö ăâ¬ĂË¬ÿäøćîÈãóÂ 
ÿÜĆÚĀîÚõÿâËòÚØöćĂì­ÅèóâëÚùÂëÚóÚ ÿßæõÕÿßæõÚĀæñĀÞÈăÜÕ­èãÅèóâäú­ÿÂöćãèÂòÛëóÿìÖùÃîÈÅèóâî­èÚ
ÉóÂßåÖõÂääâĂÚÂóäØóÚîóìóä ÝæÃ­óÈÿÅöãÈÉóÂÂóäØóÚãóæÕÚČĈóìÚòÂ ÂóäÅèÛÅùâîóìóä ĀæñèõÙöÂóä
îîÂÂČóæòÈÂóã ÿÜĆÚÂóä°ÖúÚĀîÚõÿâËòÚëä­óÈÃ÷ĈÚ 
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áóßØöć 2.2 ĀîÚõÿâËòÚÿäøćîÈ ÅèóâÕöã¬îâËÚñØùÂëõćÈ 

 éòÚëÚöã° ÉÈÂäÕ (2557) ëóÃóÿØÅāÚāæãöÅîâßõèÿÖîä° ÅÔñÅäùéóëÖä°îùÖëóìÂääâ 
âìóèõØãóæòãÿØÅāÚāæãößäñÉîâÿÂæ­óßäñÚÅäÿìÚøî ăÕ­ßòÓÚóāÜäĀÂäâëøćîÂóäëîÚ ÿßøćîØöćÉñĂì­ØùÂ
ÅÚăÕ­ÚČóÅèóâäú­ÂóäØČóÅèóâÕöāÕãăâ¬ìèòÈëõćÈÖîÛĀØÚĀæñÂóäăâ¬Ăë¬ä­óãÜ­óãëöÝú­îøćÚÿßøćîëä­óÈÅèóâ
ÿëöãìóãĂì­ÂòÛÝú­îøćÚāÕãÿÉÖÚóÿÜĆÚÂóäÂäñØČóØöćăâ¬ëâÅèä 
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áóßØöć  2.3 ĀîÚõÿâËòÚÿäøćîÈ äÔäÈÅ°ÿâóăâ¬ÃòÛ 

 ÔòÑèùÓõ ßùØÙäòÂêó (2555) ëóÃóÿØÅāÚāæãöÅîâßõèÿÖîä° ÅÔñèõØãóéóëÖä°ĀæñÿØÅāÚāæãöÂóä
ÜäñâÈ âìóèõØãóæòãÿØÅāÚāæãöäóËâÈÅæéäöèõËòã ăÕ­ßòÓÚóāÜäĀÂäâëøćîÂóäÿäöãÚÂóäëîÚ 
ÿßøćîØöćÉñĂì­ØÂùÅÚăÕ­ÚČóăÜÿÜĆÚÅèóâäú­ØùÂÅäòĈÈØöćÃòÛä×ăâ¬ÅèäÕøćâÉÚÿâóìäøî ́ÿâóăâ¬ÃòÛµ   
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áóßØöć 2.4 ĀîÚõÿâËòÚÿäøćîÈ ÅùÔÙääâ 8 ÜäñÂóä 

 æòÕÕóèòæã° ÿÖèóäö (2556) ëóÃóäñÛÛëóäëÚÿØéØóÈÅîâßõèÿÖîä° ÅÔñÛäõìóäÙùäÂõÉ 
âìóèõØãóæòãÿØÅāÚāæãöäóËâÈÅæÂäùÈÿØß ăÕ­ßòÓÚóāÜäĀÂäâëøćîÂóäëîÚ ÿÜĆÚÅèóâÕöÈóâØöćÜæúÂÞòÈ
áóãĂÚÉõÖĂÉ ÃãòÚ ÜäñìãòÕ ÅèóâÌøćîëòÖã° ÂóäâöèõÚòã ëùáóß ÅèóâëñîóÕ ëóâòÅÅö âöÚČĈóĂÉ ÿèæóÉñØČó
îñăäÅèäÅõÕĂì­ÕöÂ¬îÚØöćÉñØČóĀæñÅèäÚČóìæòÂÅùÔÙääâ 8 ÜäñÂóä âóÜäñãùÂÖ°ĂË­ĂÚËöèõÖÜäñÉČóèòÚ 
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áóßØöć 2.5 āÜäĀÂäâëøćîÂóäëîÚĂÚÝú­Ü¬èãāäÅăÖÿäøĈîäòÈ 

 ßòÕËó ìæõâèòÓÚó áóèõÚö ÉòÚØäóÚÚØ° ĀæñáúËõÐó āîíóä°ËÚ (2554) áóÅèõËóÂóäÛäõÛóæØóÈ
ÿáëòËÂääâ ÅÔñÿáëòËéóëÖä° âìóèõØãóæòãëãóâ ăÕ­ßòÓÚóāÜäĀÂäâëøćîÂóäëîÚĂÚÝú­Ü¬èãāäÅăÖ
ÿäøĈîäòÈ Ã÷ĈÚâóÿßøćîĂË­ĂÚÂóäÕúĀæëùÃáóßÃîÈÝú­Ü¬èã ĀæñãòÈË¬èãĂì­ÿÃ­óĂÉÿÂöćãèÂòÛāäÅĀæñÂóäĂË­ãóÃîÈ
Ýú­Ü¬èãăÕ­Õö 
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ÿèĆÛăÌÖ°ØöćÿÂöćãèÃ­îÈ 

 ÅÔñÝú­ÉòÕØČóăÕ­ØČóÂóäé÷ÂêóĀæñäèÛäèâÃ­îâúæØöćÿÂöćãèÃ­îÈÂòÛÂóäÕČóÿÚõÚÈóÚÃîÈÿäøćîÈ Õ­óÚâøÕ
ëøćîëòÈÅâîîÚăæÚ° ÿßøćîÿÜĆÚĀÚèØóÈĂÚÂóäé÷ÂêóìóÃ­îâúæÿßøćîØöćÉñÚČóâóÜäòÛĂË­ÂòÛÂóäØČóáóÅÚõßÚÙ°  
āÕãâöÿèĆÛăÌÖ°Ö¬óÈ ą  ÕòÈÚöĈ 

 

áóßØöć 2.6 http://www.adobe.com/sea/downloads.html 

 ÿÜĆÚÿèĆÛăÌÖ°ĂË­ĂÚÂóäÕóèÚ°āìæÕāÜäĀÂäâ Adobe Flash Professional CS6 Ì÷ćÈÿÜĆÚ
āÜäĀÂäâØöćË¬èãëä­óÈ ĀîÚõÿâËòÚìäøîáóßÂóä°ÖúÚÿÅæøćîÚăìè×øîÿÜĆÚìòèĂÉìæòÂÃîÈÂóäØČóÈóÚ ĂÚ
āÜäĀÂäâ Flash ÿÚøćîÈÉóÂâöÿÅäøćîÈâøîîČóÚèãÅèóâëñÕèÂâóÂĀæ­è āÜäĀÂäâ Flash ãòÈëóâóä×ëä­óÈ
ĀîÚõÿâËòÚ ëä­óÈÂóäÿÅæøćîÚăìè æúÂÿæ¬ÚÖ¬óÈ ą ăÕ­îã¬óÈÿÜĆÚÙääâËóÖõ ëèãÈóâ ĀæñëâÉäõÈ 
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áóßØöć 2.7 http://www.apivat.com/joomla/index.php/component/content/article/12-games-as3/51-1-
flash-as3 

 ÿèĆÛăÌÖ°ÚöĈÿÜĆÚÿèĆÛăÌÖ°ëøćîîîÚăæÚ°ØöćÿÂöćãèÂòÛĀîÚõÿâËòÚāÕãÖäÈ  áóãĂÚÿèĆÛăÌÖ°ÉñëîÚĂì­äú­ÉòÂ
ë¬èÚÜäñÂîÛÃîÈāÜäĀÂäâ Adobe Flash Professional CS6 ÚîÂÉóÂÚöĈãòÈëóâóä×ĀæÂÿÜæöćãÚÅèóâäú­
ĀæñëîÛ×óâÃ­îâúæÿÂöćãèÂòÛÝæÈóÚĀîÚõÿâËòÚÖ¬óÈ ą áóãĂÚÿèĆÛăÌÖ°ăÕ­îöÂÕ­èã 
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áóßØöć 2.8 http://www.flashinw.com/forum/index.php?topic=35.0 

  ÿèĆÛăÌÖ°ÚöĈÿÜĆÚÿèĆÛăÌÖ°ØöćÿÂöćãèÂòÛĀîÚõÿâËòÚāÕãÖäÈ  áóãĂÚÿèĆÛăÌÖ°ÉñëîÚèõÙöÂóäëä­óÈ
áóßÿÅæøćîÚăìè ìäøî ĀîÚõÿâËòÚĂÚāÜäĀÂäâ Adobe Flash Professional CS6 ÿÛøĈîÈÖ­ÚăÜÉÚ×÷È
ÃòĈÚÖîÚĂÚÂóäëä­óÈëääÅ°ÝæÈóÚÖ¬óÈ ą ÚîÂÉóÂÚöĈãòÈëóâóä×ĀæÂÿÜæöćãÚÅèóâäú­ ĀæñëîÛ×óâÃ­îâúæ
ÿÂöćãèÂòÛÝæÈóÚĀîÚõÿâËòÚÖ¬óÈ ą áóãĂÚÿèĆÛăÌÖ°ăÕ­îöÂÕ­èã 
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áóßØöć 2.9 http://www.acr.ac.th/acr/ACR_E-
Learning/CAREER_COMPUTER/COMPUTER/M4/Flash/chapter6.html 

 ÿÜĆÚÿèĆÛăÌÖ°îÙõÛóãÿÂöćãèÂòÛāÜäĀÂäâ Adobe Flash Professional CS6 Ì÷ćÈÿÜĆÚîÙõÛóãÿÂöćãèÂòÛ
ÂóäÿÅæøćîÚăìèĀÛÛ Motion Guide ÿÃ­óâóË¬èãÂČóìÚÕÿë­ÚØóÈÂóäÿÅæøćîÚăìèØöćÃîÈ Object ÖòèÿîÈ 
āÕãëä­óÈÿë­ÚăÂÕ°ìäøîÿë­ÚÚČóØóÈăè­Øöć Guide Layer Ì÷ćÈÉñîãú¬ØöćÕ­óÚÛÚÃîÈ Layer Object ØöćÖ­îÈÂóäĂì­
ÿÅæøćîÚØöćăÜÖóâÿë­ÚÚČóØóÈÚòĈÚ ą äèâ×÷ÈÂóäëä­óÈáóßĀÛÛ Mask Layer   
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áóßØöć 2.10 http://www.freesfx.co.uk/soundeffects/crying/ 

 ÿÜĆÚÿèĆÛăÌÖ°ĂÚÂóäÕóèÚ°āìæÕÿëöãÈÿîàÿàÅÌ÷ćÈâöÿëöãÈìæóÂìæóãĀÛÛ ĀæñĀãÂÜäñÿáØÖ¬óÈ ą 
ăè­Ăì­ØÕæîÈÿæ¬Ú ëóâóä×ÿæøîÂÿëöãÈÿîàÿàÅÖ¬óÈ ą ÿßøćîØÕæîÈàòÈ îöÂØòĈÈãòÈëóâóä×ÕóèÚ°āìæÕÿëöãÈ
ÿîàÿàÅÖ¬óÈ ą ÿßøćîĂì­ÝæÈóÚĀîÚõÿâËòÚÕúÚ¬óëÚĂÉ ĀæñëâÉäõÈîöÂÕ­èã 

 

 

 

 

 

 


