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Purchasing Behavior of Working Men for Fashionable Products in

Bangkok Metropolitan Areas

e

d J : (Y
919138II1NIU aﬁl!’l.lﬁil?l{ﬂﬂﬂ

)

i
91913803730 ‘Viﬂ@%l‘l.li%iﬂ‘t!

Q

TasunuganyuMsIDaINNTINN BTN

Unmseanu 2552



