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Chapter 3: Methodology
Sipradi trading is one of the most organized company in Nepal. It has received
many awards and recognition for its organizational system. Sipradi trading has
been a highly growing company managed by professionals and one of the most
sought after employer. Sipradi offers challenging roles in various functions across
the companies.
I have always known about Sipradi Trading due to my father’s business operation
with the company. Thus, I searched in its official page and found out that there is
a vacancy requirement for intern position in Sipradi Trading. And the next day, I
dropped my CV and contact details and within 2 days I got a call from Sipradi
Trading for the interview.
Interview session was held in Human resource department, Thapathali which
went on for 25 minutes. They asked me about my abilities and interest, ideas,
contribution I can provide to the company and I confidently answered all of them.
And the next day they hired me as an intern for Passenger Vehicle Department
Unit.
3.1 Roles and responsibilities assigned by company
I have been assigned as a paid intern in Passenger Vehicle division unit under
direct supervision of PVDU Marketing Manager Mr. Srijan Nepal. As an intern
my main responsibility was to be a helping hand of Srijan Sir. However, I have
listed following responsibilities and assignment I was assigned to:








Observe and assist the marketing manager with marketing idea generation.
These ideas can further be utilized to come up with other marketing
strategies and how the ideas can be improved and enhanced for the future.
Observe and recommend improvement ideas after any marketing event
and occasions. The haptic feedback from the audience present in the event
can help a lot for the future marketing of the product and how it can be
further used for the reach of the customers and the market target.
Engaged in telephonic conversation with potential and lost customers. One
on One conversation with the customer can help know the views and
feedbacks of an individual rather than a group hypothesis and this will
help in gaining the similarities between all the different customer and
further improving it. Also giving feedback to the customer and consoling
them in buying the product.
Make a report about how to appeal new customer and improve company’s
brand value and conduct research as assigned by marketing manager on
audience trends.
Understand market trends and contribute effective ideas. Market trends
can be from rival company as well so analyzing the growing market trends
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from several companies can help in improving the marketing goals and the
demands as per the current market.
Conduct research and analyze obtained result to target and define
customers. The research may include a sample survey, questionnaire and
one on one conversation with the customers and the company members
alike.

3.2 Project details
As a part of internship requirement, I was given a research project where basically
I had to carry out survey among all the potential customer who had inquired in
Thapathali showroom during past 7 to 8 month’s period. Main purpose of the
research project are:






What are the reasons people are switching to other brands passenger
vehicle?
Why are people not considering Tata for buying purpose?
Why is there bad word of mouth against Tata passenger vehicle?
Who are the top competitors that are leading the market?
Suggestion and recommendation to increase Tata’s brand value and
ultimate sales.

First of all, I were to call all the potential customer who visited or called
Thapathali showroom during July, 2017 to October, 2017. There was
approximately 660 participant whom I carried out my survey. I were given
deadline of 2 months. In those two months I call all the person mentioned in the
list and in which car are they interested to buy or have already bought. Many
people had already bought new cars of competitors’ brand and many where about
to buy. So, this was the questionnaire I prepared to ask them:
Some Respondents hesitated to answer all the question due to lack of time.
However, some respondent were very cooperative. All in all, there are the finding
I got from the telephonic survey:
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Peoples’ preference of passenger vehicle in Nepal
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Figure 5: peoples' preference of car in Nepalese market

Reasons for not buying Tata’s vehicle
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Figure 6: reasons for nor buying Tata's PVs
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Some glimpse of my internship experience and events I participated in 3 months’
time period.

Figure 7: Participation in marathon held by Sipradi Tata Motors, Nepal

Figure 8: Nexon Launching Ceremony
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Figure 9: inauguration of Tata Nexon Walkathon

Figure 10: customer meeting events for Tata Nexon
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Figure 11: movie tickets and gift hampers for the customers

