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Abstract

The process of producing the special event ‘Kor Khoud laek kor khai’ of L.P.N.
development public company limited B.E.2559 Aims to integrate the teaching of the Public
Relations Faculty of Communication Arts, Siam University into cooperative education. And to

study the process of special events for public relations of LPN Development Public Co.

Based on the project of cooperative education, the study method is as follows. data
gathering Planning, implementation, implementation and evaluation. The results of the study
provided by the project are as follows. Special events to understand the importance of waste

sorting and see the benefits of recycling.

There are suggestions for cooperative education as follows. In the process of special
operations The problem is more participants than thought, so the printed booklets are not enough

for participants to participate in the activities.

In the special operation stage, the participants often encounter problems that do not meet
the target audience. Most target groups are teenagers, but most of them are children and old

people.so needs to adjust the media and channels to meet the target audience.
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